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“The course well and
truly exceeded my
expectations and enabled
me to mature from a
student into a working
designer. My second year
work experience mentor
said he had never seen
a student’s portfolio with
so much diversity and
rich content.”
BEXI HARRIS
GRADUATE, 2008
DESIGNER, DC GROUP
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WHAT THEY DID NEXT

Students want to study with us at
Plymouth University because they are
encouraged to develop an individual
voice in relation to how they work.
They often arrive not knowing that
graphic design and communication is
an area of the creative industries full
of opportunities and different ways
of working. Through their studies
they realise the profession can be
colourful as well as varied, and the
course teaching is structured to be a
reflection of this. Whilst we encourgage
students to consider the use of words
as an integral part of how people
communicate, we also introduce
students to key areas of industry
including branding and identity, editorial
and publishing and information design.
This is reflected in three award strands in
the programme but also in the variety of
work and roles seen here.
For students, there is also the realisation
that they can play a huge role in the
culture of our time, solving design
problems through application of skills

and attributes that have been nurtured
over the course of three years of study.
It is a powerful reflection both of the
ethos of the Graphic Communication
with Typography programme and the
imagination, intelligence and tenacity of
the students, that we are able to publish
this selection of insights into what a
range of graduates from Plymouth have
achieved since leaving the University.
There are graduates working as
designers, art directors/editors,
creative directors, account handlers
and commercial freelancers (in design
and advertising agencies, publishers
and newspapers) nationally and
internationally. This is evidence enough
that the course develops professional
graphic design and communication
skills. The fact that many students also
end up working as managers of people
and company directors indicates that
employability is at the heart of what we
do – something you would expect from
a contemporary graduate of an honours
degree course.

DAVID SMART
Programme Leader | BA Hons Graphic Communication with Typography
Plymouth University

Rob Antonello, Art Editor & Art Director,
Future Publishing, Bath/UK
Since graduating, Rob has gone on to
become Art Editor for the prestigious
and industry renowned Guitarist
magazine. Designing both print & digital
versions, he combines disciplines
in design, typography, illustration,
photography & videography on a daily
basis. Working alongside established
photographers, Rob also art directs
studio and location photo shoots for
music artists and products that feature
within the magazine. Aside from art
editing at Bath based Future Publishing,
he continues to work as a freelance
designer & art director, working for
clients such as Ducati motorcycles,
Fender Musical Instruments & esteemed
artisan jeweller Tom McEwan.
www.futureplc.com

Debbie Button, Art Director,
Bray Leino, Devon/UK
After graduating Debbie gained work
experience at a couple of small design
agencies in Exeter. She then secured a
permanent position at Bray Leino design
group where she has been working as
Graphic Designer for the last five years.
Over those years she has worked with
a broad and varied range of companies
and organisations gaining a wealth
of experience working with clients
including Wrigley’s, Thatchers, Freederm
and many more. She currently works as
an Art Director always seeking to learn
and hunt out new challenges.
www.brayleino.co.uk

Amelia Costley, Design Director,
Spencer du Bois, London/UK
After graduating, Amelia stuck her foot
(and portfolio) in as many doors as
possible. A stint freelancing at London
agency, Spencer du Bois, became her
career. Specialising in social impact,
they create powerful brands for good
people doing great things. Branding is
about creating unique narratives and
Amelia relishes the variety of her clients’
voices. From the inspiringly heartfelt, to
the pragmatic provocateurs, she has
delighted in working on many success
stories. Highlights include award-winning
rebrands for Social Enterprise UK and
Ramblers, and has recently revolutionised
the Royal Society of Chemistry and the
National Union of Students.
www.spencerdubois.co.uk

Chris Davies, Lead Designer,
Blueboat, Melbourne/Australia
Since graduating from Plymouth, Chris’s
design career has led him from Exeter to
London and on to Melbourne, Australia
where he currently lives and works. After
his first break as a junior on a magazine,
through to a current role as Lead
Designer (via a bit of freelancing and
a happy few years as a studio owner),
he has developed a diverse portfolio of
work. Clients have included international
brands, local start-ups, charities, arts
organisations – London Jazz Festival,
Greenpeace and Museum of London to
name but a few.
www.chrisdavies.me

Richard Gray, Graphic Designer,
SNASK, Stockholm/Sweden
Although his business card says he
is a graphic designer, Richard works
across multiple creative fields from
film and animation to brand identities
and art installations. On graduating
from Plymouth, Richard went on to
win a Design and Art Direction (D&AD)
Best New Blood award and was soon
snapped up by the incredibly talented
and innovative Swedish creative agency
SNASK, where he currently works.
Richard has been selected as one of
Print Magazine (US) new visual artists
and is all set to conquer the world.
www.snask.com
www.richardthegray.com

Bobbie Haslett, Senior Digital Creative,
1HQ, Windsor/UK
After taking on a number of work
placements whilst studying at Plymouth,
Bobbie went on to work full time after
graduation. She now works within the
growing world of digital communications
in a creative role that combines strategic
thinking to create seamless immersive
digital strategies for well-known
household brands. (Cadbury, Clarks and
M&S). Bobbie has a deep passion for
researching and using the very latest
technologies in her work.
www.1hq.co.uk

Henry Ireland,
Independent Artist, London/UK
After graduating from Plymouth, Henry
applied his design knowledge and skills
to client based design work, personal
art projects and music production and
promotion. He has worked as an artist in
residence and visiting lecturer and his
work has been in exhibitions and artist
libraries around the world including
Madrid, Istanbul and Leipzig. He runs
not-for-profit record label Polite Records,
the back catalogue of which is now
archived in the British Library, London.
www.hrjireland.co.uk

Marie Jones, Designer,
Taxi Studio, Bristol/UK
Whilst studying at Plymouth, Marie
received an elusive D&AD (in book)
student award, and after a summer
placement (supported by a University
internship scheme) she went straight
into the industry as a designer with
Taxi Studio in Bristol. Thriving on the
constant variety of clients and at the
home of fearless creativity, along
with the team, she proves you don’t
have to be in London to be a stellar
creative. Since joining Taxi, Marie has
continued to win awards and her work
has been featured in a number of books
including Logotype.
www.taxistudio.co.uk

Daniel Jones, Freelance Graphic
Designer & Artist, Cardiff/UK
Since graduation, Daniel has pursued
a career in freelance graphic design,
working closely with Plymouth University
and the prestigious Peninsula Arts
Gallery, and further afield for various
clients around the UK. In tandem, he
is also carving an alchemist’s path
for himself as an artist/writer – fusing
typography and poetry in a search
for gold (or some form of spiritual
equivalent). He is currently living heartily
and breathing heavily in Cardiff, Wales.
www.iamdan.co.uk

Evan Lelliott, Creative,
Human After All, London/UK
Evan is a creative who specialises in
editorial design. For two and a half
years he art directed Huck magazine
– spanning twelve issues, a website
launch and various collaborative
exhibitions in the UK and Europe. He
co-art directed (with former graduates
Calum Crease and Adam Spink) a
special edition of Leica’s S-magazine,
which was edited by internationally
renowned photographer, Rankin. It won
the Red Dot Award: Communication
Design 2013. Additionally, he has spoken
at design conferences in London and
Germany, exhibited at Somerset House,
London and been nominated for the
BSME Rising Star and PPA Awards for
Best Print Designer.
www.humanafterall.co.uk

Joanna Peirce, Account Director,
Pearlfisher, London/UK
During her time on the course at
Plymouth, Joanna was shortlisted for
a prestigious D&AD student award
(getting entry into the book) and
was awarded Student of the Year at
graduation. After working briefly in
artwork and production, combined
with freelance design, she saw
potential in working closely with clients
as an account handler. Strong on
communication skills, and with a passion
for design and great organisation she
has developed a vibrant career path.
She now works as an Account Director
for top 50 design house Pearlfisher,
where she is heading up and delivering
projects for global brands.

Alison Slater, Designer & Typographer,
Bristol/UK
Graduating with a first class honours
and leaving with a wealth of typographic
knowledge and an overwhelming
passion for design, Alison started her
journey in the world of design at Oxford
University Press in pre-press production.
Since then she has worked as a creative
in some great agencies including Stuff
Advertising, Oakwood Media Group and
Epoch Design. Clients include Blackstar
Amps, Warner Bros, Mattel, Fisher
Price, Krispy Kreme and Nestlé. She
designs for print and digital, including
design for packaging, point of sale,
websites, advertising and also creates
bespoke typography.
@ampertastic

Tribe Brand/Website
Studio at Tribe
Communications
www.tribecomms.com

Better By Bike at Stuff Advertising
www.stuffadvertising.com
Blackstar Amplification at Stuff Advertising

Hayley Smith, Senior Designer,
The Times, London/UK
Shortly after graduating from Plymouth, Hayley
was offered a work placement at the reputable
Times newspaper in London. Eight years later, she
works in the same vibrant, intensive and exciting
organisation producing complex design layouts
and arresting covers for many of the newspaper’s
supplements, namely the Times2 edition, where
she works as staff designer.
www.thetimes.co.uk
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Even with my
wife, love scenes
were awkward

He feels that, ultimately, this
childhood trauma has made him into
the actor he has become. “I think when
big shit happens to you when you’re
young it sensitises you to the fact that
you’re not the only person in the world.
You start to look outwards earlier, and
to see that heavy shit is happening
everywhere. I think that’s what started
me on the path of watching people,
which I’ve never really stopped.”
The watching people path bounced
McAvoy, with seeming ease, from
youth theatre to the Royal Scottish
Academy of Music and Drama to a
supporting role in Paul Abbot’s TV
series State of Play to a central role in
Abbot’s Shameless and, eventually, to
unfettered fame in Last King of
Scotland, Atonement and Wanted. He
married Duff in 2006 and the pair
were frequently cited as movie modesty
incarnate, with only a humble North
London flat and a battered Nissan
Micra to their names.
“We loved that Nissan,” he says,
adding, only half-sheepishly, “but we
drive a posh car now. An Audi Q3. And
it’s very lovely too. Lovely and posh.”
He says that their home life is
nothing but intense, thanks to the
reality of being parents to Brendan,
two-and-a-half. “You’re either with

James McAvoy is enjoying bulking up for dark
new action roles. But an on-screen clinch can
still make him squirm, he tells Kevin Maher

I

t’s ten o’clock on a March
morning and James McAvoy is
making imaginary love. “I’m like
this, so I’m not feeling her bum,
but maybe I’ll be touching her
breasts, yes, why am I not touching
her breasts? All that kind of stuff,”
he says, while groping an invisible
body astride his lap. The 33-year-old
actor, the star of Atonement, Wanted and
X-Men: First Class, is railing against the
inequities of shooting movie sex (he
does railing very well). He is also
chomping fistfuls of lozenges, battling a
cold that he picked up while throwing
heart, soul and physical form into his
current gig on the London stage as a
raging, blood-spattered Macbeth.
Undaunted, he continues full pelt on
the agonising awkwardness of being
thrown up against a list of screen
beauties that includes Rosario Dawson
in Danny Boyle’s upcoming Trance,
Angelina Jolie in Wanted and his own
wife Anne-Marie Duff in the TV series
Shameless. “But even with my wife it
was awkward,” he says. “We weren’t
together yet. I fancied her, but you don’t
want to make that person feel like
they’re being abused, or that you’re
enjoying yourself.”
Is he talking about, well,
physiological male reactions? “I’ve
had the merest hint of an erection a
couple of times, but it’s usually so
uncomfortable that it’s more about
making it look like you’re really going
for this person while convincing the
person that you’re not having a good
time, while at the same time not
making them feel like you’re saying,
‘Don’t worry, I’m not enjoying it,
because you’re f***ing stinking!’”
He adds that he knows a certain
actor, an American (or at least he
does an American accent when
impersonating him), who rubs his
hands before sex scenes and says:
“Wa-hey, free cheatin’.”
“It’s treacherous ground, and
you can overstep the mark.”
Then we’re off in another direction
entirely, this time on Method-acting
prima donnas. “I mean, I don’t think
I’m the kind of actor who needs to have
a mental breakdown to have a mental
breakdown for half an hour on camera.”
McAvoy is like this. Entertaining, but
fast and furious. With a full goatee he

has the
look of a younger,
slimmer, Maximus
Decimus from Gladiator (“I met
Russell Crowe recently, and he told me
that after watching The Last King of
Scotland he thought he’d had a kid”).
But the energy’s all there. He’s got
the evening show of Macbeth to come
and the part is consuming him. “I’m
dreaming about it at night,” he says.
“Last night I woke up in sweats thinking
about it. It’s nuts.” Not, though, due
to political fervour — “I’m not for
independence, so far. I’m on the
side of, ‘If it ain’t broke, don’t fix it!’”.
He has three new movies coming
out, two of them arriving within a
fortnight of each other, and all of which
are revealing within this once warm
and chipper performer a dark and
demented persona. “I know that I’ve
been going a bit more brutal, more
nasty, really, in terms of what I
want to explore,” he says.
First movie up is Welcome to the
Punch, reviewed on page 7, a Boy’s Own
action adventure set in and around the
chrome and glass of Canary Wharf.
The film, McAvoy says , is “cops and
robbers, good old-fashioned fun” and
should be seen that way. And yet it
helps that he never once patronises the
lead role, instead playing his angry and
embittered detective with a terrifying
intensity and an impressively sculpted
torso. “I don’t normally work out,” he

just rejected
it and I
ended up
having a huge
two-and-a-half
week ‘episode’
before Christmas. My
bowels just said no.”
Plus, he explains, it’s a
role that is essentially a
dialogue with the audience
which goes: “ ‘I’m f***ing
horrible, but I’m going to make
you like it.’ Then the audience
starts to like it. But once they do
it goes: ‘I’m not just horrible, I’m
actually not well. I’m mentally ill.
So what are you laughing at?’ ”
All of which invites the question,
why so serious? “I don’t know. I didn’t
necessarily want to go brutal on
purpose,” he says. “But I just started
responding to that a little bit. And,
weirdly, it was the work that was
coming my way.”
There is another theory, inevitably,

says. “I think that when
everybody works out we’re going
to have to go to Lithuania to cast
normal-looking people. As it is,
America has to cast Brits to play
normal people.
“But with this film I trained for four
weeks beforehand, if only because
my character spends a lot of time
jumping on people and knocking the
f*** out of them.” He then adds, with
just a hint of pride, “I got quite sinewy
actually. My body fat index was very
impressive and my vascularity was at
120 per cent.” Vascularity? “It’s when
the veins pop out of your muscles.”
And then there’s Trance. It boasts a
visceral, head-wrecker of a role for
McAvoy, playing an auctioneer who
orchestrates an art theft that goes badly
awry (nails are ripped, groins explode,
heads split apart). To say any more,
plot-wise, would be to spoil the
manifest pleasures of a defiantly twisty
film, but McAvoy puts it best when he
describes being handed the script. “I
started reading it and was like [does
disappointed face], meh, not so
interested. Played this guy before. But
then, after 30 pages, it was like, OK,
OK, interesting, I hope this pays off.
After 50 pages it was, ‘Ooooooooh,

James McAvoy with
Andrea Riseborough as
policemen in Welcome
to the Punch, left,
and, right, McAvoy
with his wife,
Anne-Marie Duff

sooo
interesting.
This
is going to
be fun’.”
The Boyle
connection continues
in McAvoy’s third
upcoming project, Filth,
an adaptation of Irvine
Welsh’s 1998 novel
(written after
Trainspotting, which
was adapted into Boyle’s
breakthrough hit).
In the movie
McAvoy plays
the corrupt and
homicidal Edinburgh
policeman Bruce
Robertson, a role
for which he was
nearly hospitalised.
“I tried to get fat
by eating fish
suppers and
drinking
Guinness and
whisky for four
weeks,” he says.
“But my insides

America has
to cast Brits
to play
normal people
that perhaps McAvoy is
finally “dealing” with the
darkness in his youth.
When he was 7 his nurse
mum and roofer dad
divorced. His mother
subsequently became
ill, leaving him and his
sister to be raised by
their grandparents
on a rough housing
estate in Drumchapel,
Glasgow. On the
contrary, McAvoy says.
“I think I did my
dealing with stuff at the
time, and I don’t think
there’s any stuff I need
to revisit from my
childhood to
understand who I am.”

your partner and your kid or just with
your kid, and so everything else you
can do is vastly diminished. So when
you are with friends it’s much more
intense. But there’s also something
in your head saying: ‘You’re taking
me away from my kid just now,
so this really needs to matter.’ ”
Next up for McAvoy is the X-Men
sequel, Days of Future Past, a
time-travelling yarn which re-unites
franchise veterans Ian McKellen and
Patrick Stewart with newbie stars
McAvoy and Michael Fassbender.
“We’ve got four Macbeths on that film,”
McAvoy says excitedly. “Me, Gandalf
[McKellen], Jean Luc Picard [Stewart]
and Alan Cumming! Think of the
potential. ‘F*** you Gandalf, my
Macbeth was well harder than yours.’ ”
In the meantime, he says, he’s
just going to concentrate on being
the best he can be, and on knowing
that it’s never right to be the most
important guy in the room.
“If you can do your job well and
get on with the day nicely, where
everybody has a nice time, then that is
the guy I want to work with. That’s the
guy that everybody else wants to work
with too. And I want to be that guy.”
Welcome to the Punch is released
today, Trance on March 27

Dot Thompson, Designer,
Webb and Webb, London/UK
In her final year, Dot chose to specialise
and upon graduating received the
Editorial and Publishing Award for her
area of study. She went on to work for
Webb & Webb Design Ltd, whose clients
include prestigious arts and educational
organisations, international corporations
and publishers. She has worked on a
range of projects from large corporate
design schemes, packaging and book
design to small letterpress projects.
Recent work includes three new books
for the Design Series, (published by
the Antique Collectors’ Club), Edward
Bawden’s Kew Gardens (V&A Museum)
and a collector’s stamp pack for the
Royal Mail.
www.webb&webb.co.uk

We are grateful for the help of all our
wonderful graduates who kindly agreed
to contribute to this book.
Thanks also to all the companies and
clients they work for.
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