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Chair’s Introduction
Nasir Zubairu, Chair of the Organising Committee
13th University of Plymouth Faculty of Business Doctoral Conference, UPFoBDC 2018

Bonjour Ladies and Gentlemen.
We are delighted to have you here to participate and share in
the 13th University of Plymouth Faculty of Business Doctoral
Conference, UPFoBDC 2018. Thank you for coming.
This year our theme is 21st Century Research: Optimising
Impact from Theory to Practice.
Over the next two days we are going to listen and learn from
our remarkable PhD researchers' presentations covering
posters, research proposals, literature reviews, methodologies and full papers using both
orthodox and contemporary techniques. We hope to receive constructive feedbacks from
discussants and all participants to support PhD researchers’ ambitions of making impact to
theory and practice.
Prepare yourself to be challenged, excited and inspired.
On behalf of the Organising Committee, thank you!
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Opening Remarks
Prof Simon Payne, Deputy Vice-Chancellor, International and Planning
Dr James Benhin, Director of FoB PhD Programmes
Doctoral Researchers and Colleagues,
The Faculty of Business (FoB) Doctoral Programmes aim
to develop a highly confident, theoretically sound,
quantitatively adept, independently minded and very
well-informed PGR student, with the capacity to excel in
academia, industry and related organisations. To achieve
this aim we have put in place and developing several
activities and programmes, including a buddy system,
PGR cafés, grants for data collection and conference
attendance, and in depth training activities. Today’s
Conference, planned and organised by our doctoral
researchers, is another avenue for achieving this aim.
Our PGR community is indeed an international one with over 180 students from over 40
countries focusing on a whole range of research activities, some of which will be presented
at this two-day conference.
PGR activities are core to enhancing the Faculty’s research culture, environment and outputs,
and in contributing to our research excellence agenda.
In the past years, there have been several notable achievements by our PGRs, in addition to
several conference papers and publications in highly rated journals as sole authors and coauthors.
In the current REF and TEF environment, in addition to changing technological, national and
global environments, we need to address issues relating to, “21st Century Research:
Optimising Impact from Theory to Practice”. This is the theme of this conference, with four
sub-themes in the respective sessions which examines key aspects of the main theme, in
addition to the presentations.
I am delighted that you are able to join us at this conference to discuss some of these issues
and I hope you would have a very rewarding experience.
I am also delighted that our Deputy Vice-Chancellor (International & Planning), Prof Simon
Payne, is able to join us and it gives me the most pleasure to invite him to address and open
the conference.
Thank you.
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Conference Program
Day 1: 25th June 2018, The Levinsky Room, Roland Levinsky Building
8.50 -9.10

9.10-9.30

Registration, tea/coffee – The Levinsky Room,
Roland Levinsky Building
Welcome and Opening Remarks
Nasiru Zubairu,
Chair of the
Organising Committee
Dr James Benhin,
Director of FoB PhD
Programmes
Prof Simon Payne
Deputy ViceChancellor, International and Planning

Session 1: Business & Entrepreneurship
9.30-10.15

10.15-10.45

10.45-11.15
11.15-11.45
11.45-13.00
13.00-14.00

Keynote A: Dr Haya Al-Dajani - Getting published
and accessing grants
Presenters
Doaa Althalathini: Entrepreneurial resilience in
conflict-affected Countries: Evidence from
Afghanistan, Iraq and Palestine
Rita Davies Ukachi-Lois: Trust transparency and
accountability: relevance of governance in UK
charities
Tea/Coffee break

14.45 - 15.15
15.15-15.30
15.30-16.00

15.15-15.45

Discussants
Dr Andreas Walmsley

Dr Mohamed Haddoud

POSTER & ENTREPRENEURSHIP SESSIONS
Lunch

Session 2: Human Resources, Leadership & Marketing

14.00 - 14.45

Session Chair:
Dr Andreas Walmsley

Keynote B: Prof Mary Farrell & Dr Patrick Holden –
Brexit: An opportunity or a challenge for research
and researchers
Hannah Newbury: Employee engagement: The
‘personal’ dimension of engagement
Tea/Coffee break
Sybille Schiffmann: Considering the lived experience
of followers as they share leadership, in relation to
their leaders
Shikhar Bhaskar: Identifying the factors that inhibit
and amplify customer purchase behaviour while
media multitasking

Session Co-Chairs:
Dr Hilary Duckett
Dr Alison Ashby

Dr Alison Ashby

Dr Smita Tripathi
Dr Dulekha
Kasturiratne
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Day 2: 26th June 2018, The Levinsky Room, Roland Levinsky Building
Registration, tea/coffee – The Levinsky Room,
9.00-9.30
Roland Levinsky Building
Session 3: Tourism, Hospitality, Shipping & Supply Chain
9.30-10.15
10.15-10.45
10.45-11.15
11:15 – 11:45
11:45 - 12.00
12.00 - 12.30
12.30 - 13.00
13.00 - 14.00

Keynote C: Prof Jen Shang – Encouraging
Methodologies and their Impact
Presenters
Tao Xu: Senior tourism research in China: A review
Xiazhao Chen: The definition of multinational hotel
group
Caleb Danladi: Evaluating the impact of port
management reforms on port operations and
performance
Tea/Coffee break
Sheikh Rahman: Bangladesh and destination image
- The role of cultural heritage tourism
Ishaka Shitu: Port performance and crude oil export
logistics system distribution in Nigeria
Lunch

Session 4 Finance and Economics
14.00-14.45
14.45-15.15
15.15-15.30
15.30-16.00
16.00-16.30
16.30-17.00

17.00-17.30

Keynote D: Prof Richard Saundry: Public
Engagement and Networking
Xiaoqi Mi: Corporate governance structures and
innovation performance in an emerging country:
Evidence from China
Tea/Coffee break
Marwan Alssadek: Dutch Disease - An empirical
analysis of oil rents and exchange rate
Michael Bohlinger: Hydropower as an option to
support the Energiewende (energy transition)
Islam Abdelbary: Imperfect reform: Potentials and
challenges of Arab Development
Award Announcements - Dr James Benhin, Director
of FoB PhD Programmes
Closing Remarks –
Professor Rod Sheaff
Associate Dean
(Research)
Nasiru Zubairu
Chair of the
Organising Committee, UPFoBDC2018
Evening Dinner Event: Drink and networking will
start from 18.30. Dinner will start from 19.00.
Address: Zuzimo Restaurant, 153 Vauxhall St.,
Plymouth PL4 0DF, 01752 651300

Session Chair:
Prof Sheela Agarwal

Discussants
Dr Wai Mun Lim
Dr Natalie Semley
Dr Sachin Kumar

Dr Rong Huang
Dr Sarah Tuck
Session Chair:
Prof Salima Paul

Dr Rumbi
Mukonoweshuro

Dr Ahmed El-Masry
Dr David Owen
Dr Fangya Xu
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Prizes Awarded
Best Poster:

Xiaotian Xie
Investigation the application of Big Data technology in
developing port supply chain integration and sustainability.

Best Proposal:

Hannah Newbury
Employee

engagement:

The

‘personal’

dimension

of

engagement.
Best Litreture Review:

Doaa Althalathini
Entrepreneurial resilience in conflict-affected Countries: Evidence
from Afghanistan, Iraq and Palestine.

Best Methodolgy:

Sybille Schiffmann
Considering the lived experience of followers as they share
leadership, in relation to their leaders.

Best Full Paper:

Islam Abdelbary
Imperfect

reform:

Potentials

and

challenges

of

Arab

Development.

The Director of Faculty of Business PhD Programmes, James Benhin, on behalf of the
Organising Committee and the Faculty, extends his congratulations to all the deserving
winners, and applauds all the authors for their excellent work.
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Extended Abstracts
The Influence of Online Consumer Reviews on Saudi Consumers’ Tourism
Destination Choices
Arej Alhemimah
arej.alhemimah@plymouth.ac.uk
Keywords: domestic tourism; online consumer reviews; visiting intentions; information
adoption; cultural values
Problem statement/rationale
Domestic tourism in Saudi Arabia accounts for a large percentage of the tourism sector and
is under threat from outbound tourism, which currently offers more in the way of the leisure
tourism, primarily centring on entertainment and hospitality services for a young and
increasingly affluent population (SCHT, 2015). E-tourism platforms, such as Expedia,
TripAdvisor, and others, have been identified as a major contributing factor to the success of
domestic tourism (Shanker, 2008), as they assist in the propagation of information for
potential tourists who want to research destinations before making a purchase decision. The
primary form of online information provision in this context is electronic-word-of mouth
(eWOM), which tourists are increasingly reliant on to inform decision-making (e.g. Sparks and
Browning, 2011; Di Pietro, Di Virgilio and Pantano, 2012; Jalilvand and Samiei, 2012; Chen,
Shang and Li, 2014; Ladhari and Michaud, 2015). Therefore, because of the increasing role of
e-commerce in tourism, eWOM is similarly growing in importance (Vermeulen & Seegers,
2009).
One of the main methods of providing eWOM in tourism is through the use of online travel
reviews. Such reviews are consumer-generated and are found on blogs, forums, and websites
such as TripAdvisor. Travellers are increasingly turning to such mediums to inform their own
decisions, as opposed to travel intermediaries, believing the information posed by other
consumers to be more credible than that posed by service providers (Ayeh, Au and Law, 2013).
Thus, online consumer review (OCR) research has gained momentum, with increasing
recognition that it affects destination choice. (Di Pietro, Di Virgilo and Pantano, 2012). Such
research, however, has largely failed to account for cultural values in the impact of OCR’s and
their effect on visit intentions.
Therefore, it is imperative for the Kingdom of Saudi Arabia to examine the role of online
consumer reviews and their effect on domestic tourist visit intentions in order to maintain
and advance domestic tourism, accounting for cultural values and their effect on OCR
information adoption. Thus, the present research investigates the impact of online consumer
reviews on visit intentions to choose a tourist attraction. The research adopts the Information
Adoption Model (IAM; Sussman and Siegal, 2003) and incorporates components of the Theory
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of Reasoned Action (TRA; Ajzen and Fishbein, 1980) such as subjective norms and behavioural
intentions. Hofstede’s (1980) cultural dimensions are also considered, as well as the role of
perceived trust.
Theory and literature background
2.1 Theory of Reasoned Action
The TRA (Ajzen and Fishbein, 1980) was originally developed in order to comprehend the
antecedents of volitional behaviour, proposing that behavioural intentions are the most
prominent predictor of actual behaviour. Behavioural intentions are assumed to be a result
of both individual influence and social normative influence; thus, the TRA postulates that
behavioural intentions are mediated by the attitudes (behavioural beliefs) and subjective
norms (normative beliefs) associated with the behaviour. Subjective norms refer to the
perceived opinion of what referent others think the person in question should do in regards
to the target behaviour. The reference individual or groups’ influential relevance varies in
accordance with the behavioural situation in question (Ajzen and Fishbein, 1973). Thus, they
refer in total to the perceived opinion and the impetus to conform and comply with the
proffered opinion (Vallerand et al., 1992). Attitudes in this context refers to an affective
response towards performing the target behaviour (Ajzen and Fishbein, 1973).
Subjective norms have previously been found to strongly predict behavioural intentions to
visit a tourism destination (Sparks and Pan, 2009). However, research has suggested that
attitudes are not a significant predictor of behavioural intentions to visit a destination,
suggesting that tourists may place more importance on social references than attitudes when
visiting a destination (Hsu, Kang and Lam, 2006; Sparks and Pan, 2009). This has particularly
been the case in cross-cultural research that has focused on collectivist cultures (Hsu et al.,
2006). Since KSA has a strong collectivist culture, the present research will not consider the
role of attitudes, focussing instead on the subjective norms component of the TRA.
2.2 Information Adoption Model
The IAM (Sussman and Siegal, 2003) was originally developed to explain the adoption of
information within computer-mediated communication platforms. The model integrates the
Technology Acceptance Model (Davis, 1989) and the Elaboration Likelihood Model (Petty and
Cacioppo, 1984). The ELM is a dual-process model which posits that individuals can be
affected by messages via a central or peripheral route (Petty and Cacioppo, 1984; Sussman
and Siegal, 2003). The central route refers to direct, information-relevant message processing,
whilst the peripheral route refers to extrinsic, indirect message processing (Petty and
Cacioppo, 1984; Sussman and Siegal, 2003; Cheung, Luo, Sia and Chen, 2009; Shu and Scott,
2014). The IAM comprises of: argument quality, representing the central route; source
credibility, representing the peripheral route; information usefulness, and; information
adoption. Given that the model explains information on ICT communication mediums, it is
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pertinent in OCR research and appropriate in the context of the current study. The IAM,
however, fails to account for behavioural intentions toward the adopted information; the
current research will account for this relationship.
2.3 Perceived Derived Attributes Model
The PDA (Elwalda, Lu and Ali, 2016) integrates the Theory of Planned Behaviour (TPB; Ajzen,
1985) and the TAM (Davies, 1989) in order to explain how OCR’s impact on consumer
behaviour intentions. The PDA posits that perceived derived attributes of OCR’s, including
perceived usefulness, perceived ease of use and perceived enjoyment, significantly affect
trust in an e-vendor and intentions to shop online. Given that perceived usefulness has been
found to precede perceived in other research (e.g. Awad and Ragowsky, 2008), the present
research will draw on this and the PDA model to assume that perceived information
usefulness precedes perceived trust in a travel OCR context.
2.4 Hofstede’s Cultural Model
Hofstede (1980) based his model of cultural dimensions on research analysing the values of
workers in relation to their organisational contexts. The findings underlined cultural variations
among a number of differing nations, and suggested the importance of cultural values in
individual behaviours. The model originally comprised of four dimensions; uncertainty
avoidance, individualism vs. collectivism, masculinity vs. femininity, and power distance. A
fifth dimension, long-term vs. short-term orientation, was later added to the model (Hofstede
and Bond, 1988). Given that this model is the most prominently used in previous work, this
research will use Hofstede’s cultural model to define the construct of cultural values, which
is distinctly lacking in current OCR research.
Methodology
The research utilised a deductive reasoning process, since it aims to deduce hypotheses
through theoretical consideration, which will then be tested via statistical analyses. A
quantitative research style has been identified as the most appropriate, utilising a multi-item
survey method to gauge Saudi residents’ perceptions of online consumer reviews pertaining
to Saudi tourist attractions. Items for the proposed model constructs adapted from items that
have been implemented in previous research. The reliability and validity of the scales
established prior to the testing of the hypothesised relationships between the variables. At
this stage, it is proposed that PLS-SEM, a multi-technique statistical assessment, justifying its
position in a study that identifies with the post-positivist paradigm. Lowry and Gaskin (2014)
note that PLS-SEM is appropriate for models that propose higher-order constructs. More
importantly, PLS is appropriate when the aim of the research is prediction, in which a new
theory is developed and tested, rather than testing and confirming a pre-existing theory (Hair,
Hult, Ringle, & Sarstedt, 2016).
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Main Findings/Resuts
The current research expects to find that that cultural values will directly influence subjective
norms, which will in turn, affect perceived usefulness and trust of OCR’s, and subsequent
tourist visit intentions to visit a tourist attraction. It is also expected, as per previous work,
that source credibility and argument quality of OCR’s will affect perceived usefulness and
perceived trust of OCR’s, therefore affecting visit intentions to visit a particular tourist
attraction.
Discussion of implications
The proposed theoretical model is based on an integration of IAM and TRA. The IAM explains
how information from the characteristics of OCR’s are adopted (Sussman and Siegal, 2003),
whilst TRA components explain how the consumer intends to behave towards the information
(Ajzen and Fishbein, 1980). Crucially, the model will also incorporate the construct of
perceived trust as a related consequence of perceived information usefulness, as posited by
the PDA (Elwlada et al., 2016). Therefore, the model proposed in this study offers a
comprehensive theoretical approach as to how potential tourists adopt information from
OCR’s and the affect this has on their visit intentions, accounting for source credibility
(comprising of website quality and review provider credibility) argument quality, information
sidedness, and subjective norms, which the research will assume is directly influenced by
cultural values.
The proposed model could therefore provide a new approach for travel marketers to consider
in how OCR’s assist in consumer destination choice. For example, governmental departments
could use the model to attract overseas students, and tourism businesses could utilise the
model to attract international and domestic tourists. It is envisaged that an enhanced
understanding of the impact of online consumer reviews will benefit not just marketers in the
Kingdom of Saudi Arabia, but by extension and with some modification might be applied in a
variety of other geographic as well as industry contexts.
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Deviant Leisure? The Cultural Injunction to Enjoy
Grace Gallacher
Grace.morrison@plymouth.ac.uk
Keywords: Leisure, harm, children, football
Problem statement/rationale
Children’s participation in organised sport and after-school activities tends to be viewed as
beneficial for childhood development. Yet many of the fundamental assumptions of these
beneficial activities can be understood as encouraging competitiveness, individualism, and
aggressive competition, whilst cultivating narcissistic traits and increasing anxiety. This PhD
research project uses a ‘Deviant Leisure’ theoretical perspective in order to illustrate and
explain these links.
Theory and literature background
The Deviant Leisure perspective emerged from cultural and ultra-realist criminology, in an
attempt to establish a conceptual base, which highlights how commodified forms of leisure
have the capacity for a range of social, environmental and interpersonal harms (see Smith
and Raymen, 2016). It has been used to examine the harmful outcomes of the marketization
of a range of legal leisure activities such as gambling, drinking, and tourism.
The acknowledgement of sport in the maintenance of social order is not new; Elias (1939)
framed his concept of the ‘Civilising Process’ on this concept. However, recent theoretical
advances (see Hall and Winlow 2015) suggest that underlying violent energies are sublimated
and redirected into consumer capitalism, contributing to what Smith and Raymen (2016) term
hedonic realism - the inability to see beyond the importance of enjoyment within the
established social order. These behaviours are bound to what Žižek understands as ‘the
cultural injunction to enjoy’ – where the hedonistic search for pleasure is now a duty-bound
act within this hyper-competitive society.
Methodology
Using qualitative data, I aim to illuminate the demands and anxieties brought to bear on
parents and children within organised leisure. By observing, evaluating and analysing the
interactions and relationships on display in this social world, and examining associations and
communications between children, their peers, and their parents, I hope to provide a
trenchant critique of the creeping commodification of sport and fitness within the context of
contemporary childhood.
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The Impact of Inter-organisational Knowledge Management on Supply Chain
Resilience in Agri-food Industry
Guoqing Zhao
guoqing.zhao@plymouth.ac.uk
Keywords: Knodelge management, supply chain, resilience, agri-food
Problem statement/rationale
In the last few decades, there has been a growing concern, both from practitioner’s
perspective and research area, that the world’s food system for producing and distributing
food should be more resilient for various disruptions and risks (Leat and Revoredo-Giha.
2013). Managing risks is a critical capability for agri-food supply chains in order to compete in
the current, increasingly turbulent and unpredictable, business environment (Colicchia and
Strozzi. 2012). Agri-food supply chains have faced various risks such as pest and disease risks,
unstable weather conditions, food quality risks, water quality risks and market price
fluctuations etc. (Guoqing et al. 2017; Srivastava et al. 2015); adapting to these risks increased
agri-food supply chain complexity and resulted in more instability and unpredictability
(Roberta Pereira et al. 2014).
In order to address these risk and vulnerability issues, how to increase agri-food supply chain
resilience has received great attention in recent years. Scholten and Schilder (2015) explore
collaboration activities and their underlying mechanisms in relation to visibility, velocity and
flexibility in an exploratory case study. Golgeci and Ponomarov (2013) examined the
relationship between innovation and supply chain resilience within a supply chain disruption
context; their findings suggest that both firm innovativeness and innovation magnitude are
positively associated with supply chain resilience. Esper et al. (2010) suggest that creating
customer value need supply chain members to integrate demand process and supply process
through inter-organisational knowledge management. They also highlight that knowledge
sharing capabilities has a positive effect on supply chain cost reduction, and supply chain cost
reduction influence supply chain resilience.
As agri-food supply chain risks and disruptions increasing in recent years, more empirical
investigations on agri-food supply chain resilience is the clear motivation for this research.
Though there have many researchers and practitioners explore supply chain resilience
capabilities, such as supply chain engineering (Ponomarov and Holcomb. 2009), supply chain
collaboration (Christopher and Peck. 2004), agility (Wieland and Wallenburg. 2013), supply
chain risk management culture (Christopher and Peck. 2004) and inter-organisational
knowledge management (Easterby-Smith et al. 2008), and proposed many strategies to
enhance supply chain resilience and reduce supply chain risks, it also lack empirically study to
explore supply chain resilience capabilities and their interrelations. Thus, investigate supply
chain resilience capabilities and their interrelations empirically were received great attention
in recent years.
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Thus, this research aims to investigate how resilient supply chain can be achieved through the
integration of inter-organisational knowledge management and supply chain resilience
capabilities. This would be achieved by investigating all the risks that faced by agri-food supply
chain organisations and using TISM to confirm hierarchical relationship among them.
Moreover, important supply chain resilience capabilities will also be investigated. Finally,
inter-organisational knowledge management activities that can be used to enhance agri-food
supply chain resilience will be explored.
Methodlogy
I. Overall research design
The purpose of research design is to provide a guiding plan that gives accurate evaluation of
the subject being investigated and to determine the scope of the study. The overall research
design provides a guideline to investigate how inter-organisational knowledge management
influences agri-food supply chain resilience.
The overall research design consists of two phases: theoretical phase and empirical phase.
The theoretical phase starts by understanding the research context and framing the research
questions, aim and objectives of the research to identify the main terms and concepts.
Moving to the literature review, systematic literature review would be adopted in this report
to explore the main terms: agri-food supply chain resilience, inter-organisation knowledge
management, agri-food supply chain risk management and supply chain performance. Having
a deep understanding on those areas to identify the main gaps and perspectives and to build
relationships among inter-organisational knowledge management, agri-food supply chain
resilience capabilities, agri-food supply chain risks and supply chain performance.
Simultaneously, the initial conceptual framework has been developed based on extant
literature to be refined and validated in empirical phase of the research.
Stage one of empirical phase mainly aims at refining and validating the conceptual framework
by visiting some agri-food supply chain organisations in the United Kingdom, Spain, Italy,
Argentina and France. Stage two of empirical phase will be used to collect data to refine and
validate the conceptual framework and to prioritize agri-food supply chain risks and resilience
factors. Semi-structured interviews will be used in stage one and structured interviews will be
used in stage two.
Data analysis will use thematic analysis to identify the main themes generated and
comparative analysis that enables comparing themes and opinions across the different agrifood companies interviewed. Revisiting the conceptual framework is very essential after data
analysis is to be able to refine it based on empirical analysis. Finally, the TISM (Total
Interpretive Structural Modelling) approach will be used to prioritize the elements within the
four main supply chain resilience constructs to provide recommendations to agri-food
organisations’ managers.
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II. Data collection methods
According to Cornford and Smithson (2006), there are three major interview forms that can
be used in research: structured, semi-structured and unstructured. Structured interviews use
questionnaires based on a predetermined and standardised or identical set of questions to
gather the required set of information that can be aggregated (Saunders et al. 2009). By
comparison, semi-structured and unstructured interviews are non-standardised. They always
be referred to as “qualitative research interviews” (King. 2004). In semi-structured interviews
a list of themes and questions will be covered; the researcher can omit or add some questions
depend on the research circumstance and the nature of the research; the order of the
questions also can be changed according to the flow of the conversation (Saunders et al.
2009). As for the unstructured interviews, it allows researchers to explore in depth a general
idea that the researcher interested in. Though there is no predetermined list of questions to
investigate, a clear idea about the theme of the interview is necessary. The researcher will
have the opportunity to talk freely everything related to the research topic (Dillman. 2000).
In this research, semi-structured interviews and structured interviews will be used in
empirical phase.
Face-to-face semi-structured interviews will be used to collect data in stage one of empirical
phase. And face-to-face structured interviews will be used to collect data in stage two of
empirical phase. The advantage of conducting face-to-face interviews is that the researcher
can acquire more information not only from what is said by participants but also from the
visual cues and gestures made while responding to questions (Maxim. 1999). The reason for
choosing semi-structured interviews is that it can be used to understand the relationships
between variables in an explanatory study or it can be very helpful to “find out what is
happening and to seek new insights” in an exploratory study (Robson. 2002). On the other
hand, structured interviews will be used for data collection in stage two. The reason behind
this is that questions are highly structured into the TISM model that has a very rigid structure.
Moreover, the researcher cannot ask more flexible questions since we only need the
participants to give their opinions to the pairwise comparison elements within agri-food
supply chain resilience conceptual model.
III. Data analysis methods
Thematic analysis and comparative analysis will be used to analyse the qualitative data
collected through semi-structured interviews with agri-food supply chain managers. These
two methods are the suitable analysis methods for this study because thematic analysis will
be used within agri-food organisation analysis whereas comparative analysis will be used for
cross organisations’ analysis (Tharenou et al. 2007).
Some researchers, such as Braun and Clarke (2006), Wamba et al. (2015) argue that thematic
analysis should be seen as a foundational approach for qualitative analysis and can be defined
as an effective approach for identifying, extracting, analysing and reporting themes within the
collected textual materials and organizing and describing those themes in further. Based on
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the research of Braun and Clarke (2006), the main advantage of thematic analysis is flexibility,
compared to other forms qualitative analysis. Hence, thematic analysis will be used in this
study to analysis data.
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Entrepreneurial Resilience in Conflict-affected Countries: Evidence from
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Problem statement/rationale
In places where there is violent conflict and substantial economic and institutional
deficiencies, entrepreneurial activity increases as self-employment becomes a necessary
survival and coping mechanism and strategy. Within context affected by long-term conflict,
women are more likely to engage in self-employment and entrepreneurship whilst
experiencing additional challenges to those experienced by women entrepreneurs starting
and running their enterprises in non-conflict affected developing economies. With the
temporary or permanent loss of household income; women contribute an increased share of
income-generating activities and may often be the main or sole providers for their families.
Therefore, researching entrepreneurship in contexts of conflict is important for advancing our
knowledge of entrepreneurship practises, albeit this remains very limited research. The
limited evidence available to date suggests that entrepreneurs are resilient in confronting
political and economic instability, and this is dependent up on variables both within and
outside their control. Therefore, the research will contribute with a conceptual framework to
entrepreneurship and gender literature. The research aims to explore how individual’s
characteristics and institutional environment contribute to the resilience of entrepreneurs,
and how male and female entrepreneurs experience conflict differently and how this in turn
affects their resilience under conflict.
Theory and literature background
The academic literature on conflict has traditionally had a strong macro perspective, with a
focus on understanding the effect of violent conflict on state institutions and services,
economic variables, household welfare and consumption and between different ethnic
groups. But despite considerable progress, there is still limited rigorous and comparative
evidence at the micro-level on how people live in contexts of violent conflict, particularly
regarding the choices people make to secure livelihoods and what policies work in supporting
economic stability. Conflict-affected developing countries differ significantly from nonconflict affected developing countries, and undergo different challenges for development and
entrepreneurship. Resilience within contexts of violence conflict is dependent upon the
surrounding social ecology environment, and the institutional support and resource provision
to combat the adverse environment. However, there is little research on the challenges for
entrepreneurship practises and entrepreneurs there, and how entrepreneurs handle
challenging environments and turn threats into opportunities.
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Institutional theory is employed to understand and analyse the resilience of entrepreneurs
operating and surviving in contexts of violent conflict. Not only their personal characteristics
impact upon their resilience, but also the governing formal and informal institutional
structures can both constrain and foster entrepreneurial actions and behaviour, and
resilience. Institutional theory draws attention to external political, economic and societal
influences on the behaviour of individual entrepreneurs, in relation to institutions, and how
they shape the gender roles. Formal and informal institutions play a major role in helping to
explain the forces that shape entrepreneurial success because entrepreneurs adapt their
activities to fit the opportunities and limitations provided through the formal and informal
institutional framework. Indeed, in this research we found that entrepreneurs are both
constrained and enabled by the regulative, normative and cognitive institutions operating in
conflict-affected contexts. While the regulative institutions are formal and encoded in law,
the normative institutions reflect societal views and pressures of male and female roles, and
gendered expectations, and the cognitive institutions reflect the cognitive structures and
social knowledge shared by poeple. These normative institutions, specifically, affect women
more than men in patriarchal societies that set structural barriers to women. However, the
context of violent conflict can profoundly impact this whereby the communities are forced to
adopt temporary or permanent new norms and institutions. On the one hand, violent conflict
can intensify conservative gender ideologies and restrict women’s freedom to engage in social,
political, economic and enterprise activities. On the other hand, however, gender relations
can be negotiated during violent conflict and this period can offer opportunities for women
to increase their participation in economic life. Still, little is known about women’s
entrepreneurship and their economic participation and social transformations during violent
conflict and in the transition from violent conflict to peace conditions.
Methodology
The research focuses on three conflict-affected contexts: Afghanistan, Iraq and Palestine
which continue to experience decades of protracted political and violent conflict. The
research adopts a qualitative research approach and used in-depth individual interviews with
24 male and female entrepreneurs, 8 entrepreneurs in each country. For research purposes,
all participants have to be the owners and managers of their enterprises that at the time of
interview, were operating for over four years. This is determined by adopting the Global
Entrepreneurship Monitor (GEM) definition of ‘established entrepreneurial activities.
Focusing on mature and sustainable enterprises that were operational within a long-term
conflict-affected context, provided rich data and in-depth insights from the participants
informing the relationship between entrepreneurship and resilience in conflict-affected
developing contexts. The research applies the thematic analysis for the qualitative analysis of
data.
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Discussion of implications
This research contributes to entrepreneurship scholarship by understanding how an
institutional context characterized by violent conflict affects entrepreneurship, and how
entrepreneurship can best be promoted in such situations. The research will also contribute
to women entrepreneurship literature by focusing on their economic participation and social
transformations in wartime. Studying the institutional factors that facilitate or hinder the
resilience of male and female entrepreneurs in conflict zones provides a base of knowledge
upon which programmes and policies can be designed to support ‘safe’ entrepreneurship.
The results can be applied to define the best practises which help to sustain the businesses of
entrepreneurs and to facilitate the start-up of prospective entrepreneurs operating their
enterprises in contexts of violent conflict.
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Employee Engagement; the ‘personal’ dimension of engagement
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Keywords: Engagement, Human Resources, personal engagement
Problem statement/rationale
Employee engagement (EE) is considered to positively influence organisational performance
and play a fundamental part in the future success of an organisation (Bailey et al., 2015;
Christian et al., 2011; Bakker and Schaufeli, 2008; Harter et al., 2002; Macleod and Clarke,
2009; Rayton et al., 2012; Schaufeli 2013). Government interest in EE has increased as it has
considered the potential of EE to raise levels of performance, profitability and productivity.
In 2008 the UK Government initiated the Engage for Success movement to examine the extent
to which engagement could positively impact on UK competitiveness and performance, as
part of the country’s efforts during economic difficulties (MacLeod, 2009). As the UK
workforce and ways of working continue to change from ‘traditional’ forms of employment,
Government interest in raising awareness of the potential of EE has continued; a recent
review into modern working practices in the UK calls for a ‘renewed focus on good employee
engagement’ and ‘to promote further the development of better employee engagement’
(Department for Business, Energy & Industrial Strategy, 2017).
Aside from Government endorsement of engagement, it is widely considered amongst
academics, consultants and practitioners that engagement can be related to positive
organisational outcomes such as superior financial performance, customer satisfaction and a
more productive workforce. Theoretical pieces have argued that engagement can have
positive outcomes for organisations (Guest, 2014a). A limited number of empirical studies
have agreed that engagement is related to meaningful business outcomes and positively
influences performance (Harter et al., 2002), as well as other outcomes, such as employee
effectiveness, workforce productivity and financial performance at the organisational level
(Xanthopoulou et al., 2009). The extent to which this has been supported with evidence will
be considered within this research project. Arguments will develop around the weak and
limited existing empirical evidence, exploring the bias of theoretical attention on engagement
and performance in support of business outcomes.
There have been many attempts to identify what EE is, and how its assumed benefits can be
achieved, leading to many definitions and interpretations of EE from a range of sources.
Widely accredited with first identifying EE as a construct, Kahn (1990) suggested that the ways
in which people present or absent themselves during work tasks is a process that is shaped
by the psychological experiences of work and work contexts (Kahn, 1990). Coining the term
‘personal engagement’, Kahn defined the concept as the ways in which ‘people employ and
express themselves physically, cognitively, and emotionally during role performances’ (p 694).
This study will consider the ‘personal’ dimension of EE. It will provide some much needed
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empirical evidence on the critical role of the individual in determining, enabling and
expressing their own engagement within the organisation, exploring why and how employees
are personally engaged. It will consider what it means to be engaged for the individual,
exploring the purpose of personal engagement. The lack of qualitative research into this topic
is addressed and investigated through a critical review of the research on engagement since
Kahn’s 1990 paper. The study also considers organisational power and influence within
personal engagement.
Theory and literature background
For the purposes of this study, personal engagement is understood as ‘the behaviours by
which people bring in or leave out their personal selves during work role performance (Kahn,
1990, p694) and ‘the harnessing of organisation members' selves to their work roles; in
engagement, people employ and express themselves physically, cognitively, and emotionally
during role performances’ (p 694). Clearly, this definition highlights the significance of self,
and indeed the importance of understanding self in EE has been identified (Sambrook et al.,
2014). This definition further indicates that the purpose of EE is inclined towards the
organisation and the role. Personal engagement is a term to describe the ‘calibrations of selfin-role’ (Kahn, 1990, p694) which take place within the organisational context at various levels;
Kahn identified that engagement is based on ‘multiple levels of influence —individual,
interpersonal, group, intergroup, and organisational’ (1990, p 718). Two levels of engagement
– individual and organisational – are explored in this study. Shuck et al. identify the lack of
research into ‘the individual employee’s unique experience of their engagement’ (2011, p302),
indicating the individual level of personal engagement has been underrepresented. Kahn
suggested that workers choose to ‘express and employ their personal selves...or withdraw
and defend their personal selves’ at work (Kahn, 1990, p. 692). This study explores these
elements of choice, influence and experience within the individual and organisational levels
of personal engagement.
Through a comprehensive review of available literature this study will attempt to define and
explain personal engagement. It will argue that there has been significantly less research and
consideration of Kahn’s concept of personal engagement, highlighting the lack of empirical
research, specifically qualitative evidence, and arguing that this has hindered the engagement
movement overall.
An in-depth literature review of research on employee, work and personal engagement will
identify a clear knowledge and research gap in personal engagement. This research will
address the gaps in literature by generating qualitative data on personal engagement. The
research also intends to explore methods by which personal engagement can be better
encouraged within organisations. The research project will contain five chapters of literature
review, including definitions of EE, impact power and influence in EE and EE and the individual.
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Methodology
A qualitative study will expand on factors identified as linked to personal engagement. It is
suggested that in-depth, semi-structured interviews and focus groups will be used in order to
gather detailed descriptions of employee understandings and experiences of their own
engagement. Interviews will be centred around core themes of personal engagement and
employee responses to existing engagement practices. Semi-structured interviews will be
conducted as the replies of the interviewees tend to be more personal in nature (EasterbySmith et al., 2008). It has been identified that ‘engagement as a personal state is likely to be
highly subjective (based on personal experience)’ (Sambrook et al., 2014). This study will
therefore employ in-depth interviews as they provide ‘the opportunity for the researcher to
probe deeply to uncover new clues, open up new dimensions of a problem and to secure vivid,
accurate inclusive accounts that are based on personal experience (Burgess, 1982, p107).
Further, semi-structured and in-depth interviews provide the opportunity to ‘probe’ answers
in order to encourage the interviewee to explain, or build on, their responses and describe
the meanings they ascribe to various phenomena (Saunders et al., 2016).
Kahn (1990) recommended that future engagement studies should consist of both qualitative
and quantitative research in order to produce ‘a richer portrait of the processes by which
personal engagements and disengagements are created’ (p718) and the ‘constant
fluctuations of self-in-role’ (p719). This study argues that the qualitative element of this
recommendation has largely been ignored in EE research to date. This argument is supported
by Sambrook et al. (2014), who identify the limited qualitative research and that EE has almost
exclusively been studied from a quantitative, survey based approach in both academic and
consultancy led research, and that ‘most contemporary research employs positivist survey
methods and fails to capture the essence of engagement as a dynamic, deeply personal state’
(p173). They continue, ‘the experience of EE at the personal level, and regard for Kahn’s
approach to both the concept and to future research, remains under-examined’ (2014, p176).
Sambrook et al.’s recognition of the personal and individual level of engagement will be
considered in this study, and demonstrates the clear gap in existing research on personal
engagement through qualitative research.
Sambrook et al. (2014) advocate for the use of interpretivist and ethnographic approaches to
the study of EE, highlighting that existing scientific, psychology-based research into EE ‘does
little to appreciate the more subtle, discretionary self-oriented aspects of EE which are...at
the heart of Kahn’s definition’ (p175). The continue, ‘despite consensus that EE compromises
a multi-dimensional and dynamic state that individuals experience positively, few researchers
have sought to design their research in ways to reflect either multi-dimensionality within
person or between levels in an organisation or sector’ (2014, p177). This study, then, will
attempt to address this absence of interpretivist research into EE.
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Main findings/ results
An in-depth literature review of research on employee, work and personal engagement has
identified a clear knowledge and research gap in personal engagement. This research will
address the gaps in literature by generating qualitative data on personal engagement. The
research also intends to explore methods by which personal engagement can be better
encouraged within organisations.
Discussion of implications
This study aims to contribute towards an increased knowledge and understanding of personal
engagement and what it means to be engaged for the individual. It intends to shift the focus
and purpose of engagement from the organisation to the individual. It addresses the lack of
qualitative research into the topic and will provide some much needed empirical evidence on
the role of the individual in their own engagement within the organisation.
The study will consider personal engagement within SMEs with potential policy and practice
implications. It is anticipated that this study will increase awareness and opportunities for
personal engagement within SMEs.
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Problem statement/rationale
Recently the topic of financial inclusion becomes one of the most active tools in achieving
financial development and economic growth by having advanced level of access to financial
services (Ardic, Heimann, & Mylenko, 2011).
This study aims to achieve the following objectives
i)
ii)
iii)

To investigate the determinants of financial inclusion and its effect on bank
performance in MENA countries over the period 2010 - 2016.
ii) To examine the financial inclusion effect between Islamic and conventional
banks in the MENA area.
iii) To shed the light on the effect of 2007/2008 global financial crisis on financial
inclusion in MENA countries.

This report is organised as follows. Section 2 illustrates definitions and concepts of financial
inclusion. Section 3 presents for the criteria, measures and determinants of financial
inclusion. Section 4 discusses the effect of financial inclusion on bank performance. Section 5
focuses on financial inclusion and Islamic banking. Finally, Section 6 presents for the financial
inclusion in MENA countries.
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Port performance and crude oil export logistics system distribution in Nigeria
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Despite... recent improvements in port governance, organisation and performance, “port
logistics” is still coming in to its own in the last decade” (Brooks and Pallis, 2012). The purpose
of this paper is to analyse the process of prioritising possible improvement strategies for ports
performance and crude oil export logistics systems distribution in Nigeria. The objectives of
this study were to define the role of port and crude oil export logistics system distribution in
Nigeria, and its characteristics and measures of performance and recommend strategies for
improvement. Nigeria has 37 billion barrels of proven crude oil reserves and produces 2.1
Million barrels of oil per day. Oil contributes 35% of GDP, 90% of government revenue.
Problem statement/rationale
Nigeria’s cargo flow for tanker is occasionally shut down due to pipeline leakage/ sabotage,
which leads to supply disruption where militants’ action continues to impact export
infrastructure (Lloyds list, 2016, p.1), which led to a 30-year low in total crude oil production
according to International Energy Agency (EIA, 2016). Recently, the World Trade Organisation
(WTO) found that delays and other costs of moving goods in developing economies including
Nigeria were equivalent to a 219 percent tariff. This invariably affects crude oil export logistics
systems. “One day lost because of some logistics error means millions of dollars lost… cost of
logistics in countries like Nigeria could be as much as 30% cost of a project total” (McKinsey,
2010).
In addition, there is concern by stakeholders on how best to export Nigeria’s crude oil to
attract maximum benefit for Nigeria (The Nation, 2018). In the time of low oil prices due to
downturn in the crude oil market, oil companies’ revenue fell as the oil price dropped from
nearly $100 in 2014 to about $ 63 per barrel in 2018 and is still fluctuating. It is significant for
Nigeria and other countries that depend largely on oil receipts to look inward on how best to
maximise their crude oil commodity export, and with increasing competition from uncertainty
of resumption of non-conventional sources of crude oil shale by the world’s leading economy,
USA. Shale producers have seen a surge in drilling rigs after a slight increase in oil price in the
last one year: this investment in shale has a great influence on the price of crude. Thus, there
is increasing growth in “evolving transition (ET) scenario”, implying a relatively slow shift away
from fossil fuels. Besides, research shows that over $3 billion is loss to port inefficiencies
according to Lagos Chamber of Commerce and Industry (LCCI, 2016). However, most of the
research in port operations is centred on non – oil exports due to the importance of Lagos
maritime port, which processes more than 70% of the Nigerian goods and services (LLCI, 2016).
The good news is that there is increasing growth in global energy demand, which recently
surged to 1.4 million barrel per day in 2018. How can Nigeria improve its performance of
ports/export terminals particularly in the crude oil export logistics system distribution?
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Methodology
In March 2016 a qualitative study undertook, scoping interviews within nine experts in crude
oil export supply chains to understand the issues of concern. The scoping interview results
were analysed using informal ethnographic content analysis (ECA) which resulted in inferences
and, later hypotheses that guided semi -structured interviews questions. Then two phases of
semi – structured interviews questions. Next, nineteen semi- structured depth interviews
were conducted followed by four focus group.
Documentary analysis investigated shipping and news sources such as Lloyds List, Clarkson’s
Shipping Information Network, reports, local news on Nigeria, archival documents, media
publications and Trade Winds news update, involving multifarious research strategies and
techniques (Saunders et al., 2009, p.146).
Fourteen items for improvement strategies in this case were formed from a template of issues
gleaned from a series of scoping, structured and focus group interviews undertaken with key
members of the crude oil supply chain in the oil industry in Nigeria and the UK.
The author used Likert scales to measure a respondent’s attitude to possible strategies to
improve port performance and crude oil export logistics system distribution in Nigeria. Seven
items emerged finally. This result showed that 90 percent of the respondents agreed to these
items as improvements strategies in port performance and crude oil export logistics systems
distribution in Nigeria. Thus, there is a need for a technique that deals with complex decisionmaking that would help decision makers to set priorities and make best decision. Analytic
Hierarchy Process (AHP) helps to prioritise decision making in an uncertain environment. In
addition, it has been widely used to analyse multiple criteria as a decision-making tool (Vaidya
and Kumar, 2004, p.1)
A survey was conducted to identify and analyse seven possible improvement strategies
obtained through interviews and preliminary survey by developing a pairwise comparison for
each item and finally arriving at a rating scale that allows priorities to be made to assist in
proposing strategies to improve port performance and crude oil export logistics systems
distribution in Nigeria.
The participants for the interviews and survey span various terminal operators including
international oil companies, crude oil traders, state oil company’s officials, marine pilots,
export tanker masters, port agent, business developer, senior mooring master, shipping
departmental officers, logistics officers, supervisor efficiency, supervisor joint venture
operation, accountant, maintenance leader, senior maritime business development analyst,
regulatory officials and academics. Samples are often chosen by a researcher on the basis that
is a representative sample of the population as a whole. These samples were selected from a
sample frame, which is a list of population element. (Gray, 2009, p.148).
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Findings, originality and key contribution:
Drivers militating against port performance and crude oil export logistics systems distribution
were piracy, non- clarity of contract terms and conditions, inadequate funding for joint
venture contract, duplication of regulatory role, multiple government agencies, slow or
ineffective information sharing and lack of standardization of metering technology to mention
a few.
Being a case study research, this presents the author with an opportunity to develop new
theory, particularly from case sample perspective drawn from multiple source of evidence on
Nigeria and other oil exporting countries in the world. AHP techniques appears to offer a
systematic decision hierarchical structure verified by interviews with professional expert
opinions.
AHP appears to help in understanding preference order of major criteria/attribute and this
may provide some implications on how to optimise port performance and crude oil export
logistics systems distribution in Nigeria, which is the first application of its of its kind to crude
oil flows in relation to port performance. Sustainable optimisation strategies for port
performance in crude oil export logistics systems distribution in Nigeria will emerge. This study
offers a more in-depth understanding of issues that need to be addressed for overall
improvement in ports efficiency in crude oil export logistics systems distribution in Nigeria.
Its implication for theory, policy and industry are significant. From a theoretical perspective,
the rich data could be used to build grounded theory. From a policy stance, the study helps
in assessing the achievement of previous policies and a need for further new policies if the
need arises, which would benefit the industry in the longer term.
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Problem statement/rationale
Historically, the state in Arab economies is the most influential economic player,
overshadowing all private productive sectors. The Arab system is characterised by massive
subsidies, economic limitations, but also state corruption, mismanagement and a variety of
uncompetitive practices. Neither socialism of the 1950s and 1960s nor the neo-liberal
economic reforms of the 1990s has been able to achieve sustained and inclusive growth.
These failures in the Arab region have strongly been attributed to igniting a wave of protests
that spread throughout most of the region, popularly referred to as the ‘Arab Spring’ (Ghosh
2016). Since then Arab nations have been going through an unparalleled time of severe and
painful choices that bear far-reaching consequences (Selim & Zaki, 2016).
This paper contributes to understanding the drivers and origins of the Arab Spring, by
examining whether the performance of the region has been disappointing because Arab
economies have lagged behind in terms of reforms, or due to the reform programs itself.
Theory and literature background
Arab reforms since 1990's primarily were intended to restore macroeconomic balance and
reduce inflation; structural adjustment to stimulate medium and long-term growth;
restructure their markets based on competitive aspects, and promoting private sector
development, to become an engine of growth and jobs creation (ADB, 2000).
However, according to Véganzonès-Varoudakis and Nabli (2004) despite implementing all
these reforms, they did not significantly affect the standards of living of Arab citizens, and the
pace of reforms and outcomes differed markedly throughout the region. Moreover, other
studies have described Arab reform experience in general has been slow and gradual (World
Bank 2008), disappointing and selective (Greenwood 2008), unenthusiastic (Bellin 2004),
confused (Alissa 2007), lagging behind and threatening the status quo (Hammoud 2011).
Despite a growing body of literature concerning Arab reform especially after 2011, most of
these provide a general overview without sufficient details. Majority of the studies were also
interested in the economic aspects rather than other dimensions of reform, and the question
of an inclusive framework of reform seems not to have received due consideration. Even in
the economic arena, it is remarkable that sectoral and single-issue studies that focus on very
few outcomes of the reform process dominate the scene.
Furthermore, there is an apparent lack of comparative studies. The vast majority of authors
seem to ignore this approach and instead focus on either single-country studies or single42

sector analyses. The previous studies failed to recognise the region-wide patterns of the
economic and institutional policy reforms in the Arab world as a whole. In this direction, what
was missing was a truly comparative and comprehensive study that assesses similarities and
differences of the origin, execution, and output of geopolitical change across the region. This
is the focus of the analysis in this paper.
Methodology
The study employed a comparative heuristic approach to examine the outcomes of economic,
social and political reform in the Arab world with those in other world regions. According to
Maxwell (2004) and Ebbinghaus (2005) comparative cross-country analysis is a more
appropriate method than cross-country statistical analysis, based on assumptions regarding
homogeneity, independence and the representativeness of the sample. The analysis was
undertaken at two levels: the first is a comparison between the Arab region as a whole and
other regions in the world for both developing and advanced regions; the second level is a
within comparison among sub-groups of the Arab region. This is identify what lessons could
be learnt from outside and inside the Arab region to help for a more sustainable and inclusive
growth in the region.
The study draws upon multiple sources for annual time-series data on a host of 24 indicators
that represent the economic, social, political, and institutional aspects for 76 countries from
7 different regions including 17 from the Arab region over the period 1995 to 2014.
Owing to the complexity of these variables, six aggregated reform indicators were created
using principal component analysis (PCA). These aggregated variables allowed for a more
succinct capturing of reform outcomes. For instance, the aggregated economic reform was
created from macroeconomic stabilisation and structural adjustment policies each of which
represents particular sets of measurable indicators (economic indicators). Thus the impact of
reform and its effect become accessible and assessable.
Main findings/ results
Generally, the Arab reform agenda has not gone very far. If even the most successful cases in
the Arab region are compared to what’s happening in the rest of the world, the reform
program has been in general weak, often hesitant, and in some cases even reversed, with
relatively poor outcomes.
Several reasons have led to this situation. First, the high oil dependency has prevented the
shift to structural reforms and diversification of production. Secondly, improvements in
reforms are primarily linked to political stability and the absence of violence. Countries which
were under or still suffering from civil wars and armed conflicts have destroyed their human
capital, infrastructure and economic stability.
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The third reason is the twin deficits hypothesis is more prominent in Arab economies than
the rest of the world. The strong positive correlation between the deficit in the general budget
and in the current accounts balance increases the difficulty of achieving economic stability.
The fourth reason is the complexity and difficulties of macroeconomic problems. For instance,
there is a strong positive association between unemployment and inflation in only Arab
countries, a relationship which is adverse to the well-known Philips curve. Such a situation is
not a good basis for sustained development.
Furthermore, the analysis proved that development in governance performance is not
strongly associated neither with the type of political system that is republics or monarchies
nor economic resources abundance, for either net oil exporters or non-oil exporters. The
improvements in the quality of institutions have stemmed from effective executive strategies
implemented in very few Arab countries.
Discussion of implications
Success in economic and social reforms has been disappointing in the Arab region. In almost
all cases, reforms have been launched and executed through a top-down approach. Arab
countries seem first to initiate reform and then consider how it may fit into a comprehensive
strategy guided by a visionary framework. This is like building the rooms before designing the
house.
With the absence of good governance, Arab governments have not been able to contribute
significantly to finding solutions of the problems of development, and hence the standards of
living and essentials of life are still low for the majority of Arab citizens. An emphasis on the
rule of law, enhancement of democracy, independence of the judiciary, equal opportunities,
at all levels will expand the chances of successful development in the Arab nations and avoid
any civil conflicts. This will be an essential factor to accelerate the region's integration into
the global trends in political, economic, human and cultural development.
The final conclusion of the study confirms that reform is simultaneously political, social, and
economic. Economic reform should not be seen in a vacuum, in isolation from the political
and social choices that society makes.
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Problem statement/rationale
Extensive debate in both academic and institutional circles is that oil rich countries experience
poor growth, referred to the resource curse, and attributed to the Dutch disease
phenomenon.
The oil sector can lead to higher government revenues with direct and indirect effect on
economic growth and development, and social welfare.
However, the oil sector can significantly unbalance growth across sectors in the economy.
Thus, an oil boom with a favourable shock in oil prices can lead to an appreciation of the local
currency. This might cause a contraction in the non-natural resources tradable sectors,
specifically, the manufacturing sectors, which are considered essential for innovations and
technological spillovers in the economy. As a result a lower economic growth in the economy.
This phenomenon has been referred to as the Dutch disease (Corden and Neary; 1982; Gasmi
and Laourari, 2017).
The broad objective of this research is to evaluate the presence of the Dutch disease in the
resources curse theory in oil rich countries.
The specific objectives are:
1- To examine the Dutch disease hypothesis that a boom in oil sector causes an
appreciation in the real exchange rate.
2- To investigate the impact of the Dutch disease on the competitive manufacturing
sector and its sub-sectors, in addition to the agricultural sector.
There are potentially four key significant contributions of the research to the existing Dutch
disease literature. First, it will provide the first empirical analysis of the effect of the Dutch
disease on the manufacturing sub-sectors. Little attention has been paid to this area since the
Dutch disease theory originated. Second, it will contribute to the existing literature by
supporting previous arguments of the Dutch disease theory. This examination might help to
increase understanding of the empirical evidence, regarding the Dutch disease theory. Third,
only a limited number of studies have examined the Dutch disease theory through two related
models, the spending effect and the resources movement effect. Most of these studies have
concentrated on the study of one of the two models and neglects examining two models
together. Therefore, this study contributes to the existing literature by examining the Dutch
disease model into two empirical models. By applying these two models, this study can
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determine with very strong empirical evidence whether the Dutch disease phenomenon
occurs in oil rich countries or not. A final contribution of the study is to inform and guide
policy-makers in oil rich developing countries through the general results of this study. Thus,
the policy makers can understand the factors that affect economic growth. This might enable
policy makers to increase their knowledge and awareness of the importance of the nonnatural resources tradable sectors.
Theory and literature background
The term Dutch disease was coined in November 1977 in The Economists to describe the
impact of the discovery of a natural gas field in 1959 on the economy of the Netherlands. It
refers to a negative effect of the discovery of the natural gas field on the manufacturing sector
following from an exchange appreciation, with a negative effect on the economy.
Corden and Neary (1982) argued that the Dutch disease is evident through two main channels:
resource movement effect and spending effect.
Resource movement effect: This occurs when there is a boom in the oil sector resulting from
technological improvements, windfall discovery of new resources and a rise in world oil prices,
and leads to an increased marginal product of labour in the oil sector. The demand for labour
in the oil sector also increases, which leads to higher wages in the oil sector. Increasing wages
in the oil sector can cause a movement of labour from other sectors of the economy. These
include the lagging sector (manufacturing) and non-tradable sector (service) into the booming
sector energy (oil), leading to a fall in labour and production in the lagging and the nontradable sector. This is referred to as direct de-industrialisations.
Spending effect: This happens when a rise in the incomes from the booming oil sector
encourages demand and spending by factory owners or by the government, causing higher
prices and production in the non-tradable sector. In the lagging sectors (manufacturing and
agriculture) however, prices are determined in the international market, Production in these
sectors decrease because of higher demand for imports and non-tradable sector. Higher
prices in the non-tradable sector relative to the tradable sectors also lead to appreciation in
the local currency, with indirect negative effect on economic growth.
Torvik (2001) introduces a learning by doing model and extends the previous literature of the
Dutch disease in two ways. Firstly, assumed that both the traded and the non-traded sector
might contribute to learning. Secondly, learning are spillovers between sectors. The model
suggests that depreciation in the real exchange rate in the long run because of movement of
the steady state relative productivity between the tradable and the none-tradable sectors.
However, based on the traditional models of the Dutch disease, the productivity and
production might also increase or decrease in both sectors, which contrasts the Dutch disease
framework. The analysis argued that higher demand for the service sector increases
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production in the short run. Conversely, learning by doing and spill-overs also expand
production faster in the service sector.
Rudd (1996) examined the Dutch disease theory by employing ordinary least square (OLS)
analysis and time-series data over the period of 1960-1990 for three countries, Nigeria,
Netherland, and Indonesia. The focus was on the effect of exchange rate on Indonesian and
Nigerian agricultural sectors, and government expenditure on Netherlands manufacturing
sector. The analysis supported the Dutch disease theory through both reductions in the
agricultural sector both in Indonesia and Nigeria and the manufacturing sector in Netherlands
as well.
Apergis et al. (2014) examined the influence of oil rents on agriculture value-added in oil
producing countries in the MENA region over the period 1970-2011 to investigate the Dutch
disease theory. They applied panel cointegration tests to examine a long run relationship
between oil rents and agricultural value added. They discovered that there is a negative
relationship between oil rents and agricultural value added in the countries studied. This
refers to the oil sector boom in these countries, which had a negative impact on agricultural
sector.
Methodology
3.1 Theoretical Framework
This study examines the effect of a natural resource boom on the economy using the core
Dutch disease model proposed by Corden and Neary (1982). It is the most widely used
theoretical framework for Dutch disease (Algieri, 2011; Mieiro et al., 2012), easy to
understand the adverse effects of the oil boom on economic structure and it guides the
development of the empirical models for this study.
3.2 Empirical Models
To achieve the two stated objectives, two empirical models similar to Gasmi and Laourari
(2017) and Nabli et al. (2003) are used to examine the Dutch disease: exchange rate, and nontradable natural resources sectors models.
3.2.1 Exchange Rate Model
The dependent variable is real exchange rate. The independent variables are oil rents (which
is the key variable to capture the Dutch disease theory) trade openness, terms of trade,
government expenditure, GDP per capita, and investment.
3.2.2 Non-Tradable Natural Resource Sectors Model
The dependent variables in these three separate models comprise manufacturing and
agricultural share of GDP and manufacturing sub-sector value added to the manufacturing
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sector. The independent variables of the models consist of the exchange rate and government
expenditure as percentage of GDP, oil rents, inflation, real GDP per capita, trade openness,
investment, and human capital.
3.3 Data Sources and approach to analysis
The analysis will use an unbalanced panel data of 141 countries over the period 1980-2015.
The data were mainly collected from World Bank, United Nations, United Nation Industrial
Development Organization, Penn World Table, and Food and Agricultural Organization.
In order to achieve all the objectives of this study, a panel data econometrics approach is
applied: pooled, fixed, and random effects. This study will also employ the Durbin-WuHausman exogeneity test to examine whether the main explanatory variables in all the
empirical models of this study are endogenous or exogenous. Based on the endogenity test,
the GMM estimator can then be applied for the analysis.
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Problem statement/rationale
1.1 Energy transition
This article describes the set up of the German “Energiewende” translated to energy
transition with the focus on the electricity market (power generation and power supply) and
the most traditional form of RES: hydropower.
According to Agora (Agora Energiewende, 2017) 7 D’s describe the megatrends of the
transformation of the Energy system in Germany.
1.2nImpact of Energiewende to power generation
The transformation of power generation are characterized by an increase in electricity
generation from renewable energy systems (RES) and - as politically desired - from combined
heat and power plants with simultaneous displacement of power generation from fossil or
nuclear thermal power plants (Moser, 2016).
1.3 Contribution of hydropower for the Energiewende
Regarding the presented figures from three different perspectives: political and social,
economic and technical, and global warming, hydropower could be seen as all in all completes
RES technology (Bohlinger and Spitznagel, 2017).
1.4 Transformation of power supply system as a consequence of the Energiewende
The transformation of the power supply system is shown in Fig. 1. However, most of the total
installed generation capacity of RES installations (around 68%) is found in the medium and
low voltage grids. In the medium-voltage grid wind, larger solar, and biomass can be found,
while in the low-voltage grid almost exclusively PVA is connected (Moser, 2016).
1.5 Transformation of system services for the power supply systems
This transformation changes affect not only the generation. It also leads to a transformation
at the power supply system and a new model for system services for the grids (Zdrallek et al.,
2016).
1.6 Statement
Hydropower could be an option to support the Energiewende by providing system services.
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Theory and literature background
2.1 German Energiewende
Germany, the fourth largest national economy of the world (Renewable Energy Agency, 2012)
is a pioneer of renewable energy deployment (Amin, 2015). According to Amin Director
General of IRENA, Germany has one of the most ambitious renewable energy targets in the
world under the term “Energiewende” translated into energy transition and could be seen as
a transition project with pilot character. Due to the strong political support to establish the
Energiewende, the share of the renewable energy systems has grown in the primary energy
consumption from 1.9% in 1995 to 12.6 % in 2015.
2.2 German Energiewende focused on electricity sector
In the electricity sector, which is about a 20% (Umweltbundesamt, 2016) share of primary
energy consumption, the share of RES has grown in the same time from nearly 5% to nearly
33% (Statistisches Bundesamt, 2016).
The government passed the 2014 update of the energy feed-in law to declare a reliable
development path for the growth of renewable energy. The development path should secure
a step-by-step synchronization of the increase of RES and the necessary expansion of the grid.
Furthermore, the development path should also provide a secure planning foundation to
development future of the conventional coal, lignite or gas fired plants and the cross border
interaction with the European neighbor countries (BMWi, 2016).
The future development path of RES based on the quantitative goals of 40 to 45 % renewable
Energy gross electricity generation till 2025 and 55 to 60 % till 2035. A minimum of 80% should
be achieved by 2050 (BMWi, 2016).
With the definition of the future development corridor of renewable energy, Germany could
achieve the really ambitious self-imposed greenhouse gas reduction. To implement the future
development corridor of renewable energy, Germany applies over the years different
versions of feed-in laws for RES.
2.3 Contribution of hydropower for the Energiewende
Wind power is seen as the most cost efficient technology and should bring the greatest
contribution. The current and future possible contribution of hydropower is underestimated
(Bohlinger and Spitznagel, 2017). According to the research from (Bohlinger and Spitznagel,
2017) hydropower could be seen as all in all completes technology.
From three different perspectives: political and social, economic and technical, and global
warming hydropower could also contribute to the Energiewende. At least in the most
powerful federal tectorial states Bavaria and Baden-Wuerttemberg considered by gross
domestic product, hydropower has the biggest share of renewable gross electricity
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production. In these federal states hydropower has still growth potential and altogether the
biggest growth potential compared to all other German federal states. Due to this fact it is
incomprehensible why hydropower is not be seen as a bigger role player in the Energiewende
(Bohlinger and Spitznagel, 2017).
2.4 Transformation of power supply system as a consequence of the Energiewende
Due to the German Energiewende also the power supply systems needs to be transformed.
The highest voltage level called extra high voltage works with 220 kV or 380 kV is for the
transport of electricity over 1.000 km. The Transmission System Operators (TSO) operates
these extra high voltage grids. According to (Agora Energiewende, 2017) the TSO have to
expand its grid by 7.700 additional kilometers. The energy transition is based on the expansion
of solar and wind energy. Solar power is generated mainly in the summer and wind power,
mainly in the winter half-year. More than 75 percent of wind power will be built in northern
Germany and at sea. As a result it will be a necessary need to transport the energy from the
north of Germany where most of the future energy production is based to the south were the
energy demand due to the industry is located (DENA, 2014; BMWi, 2015; Agora Energiewende,
2017).
Approximately 27% of the installed capacity of the RES, primarily wind turbine and larger solar
systems, are connected to the extra high-voltage grid. However, most of the total installed
generation capacity of RES (around 68%) is found in the medium and low voltage grids. In the
medium-voltage grid wind, larger solar, and biomass can be found, while in the low-voltage
grid almost exclusively PVA is connected (Moser, 2016).
The distribution network operators (DSO) are responsible for supplying the end customers.
The integration of RES is almost exclusively connected to the DSO at the high, medium and
low voltage level. The energy generated is fed into the TSO networks on a large scale by the
DSO networks and in many situations has to be transported over long distances. Therefore in
Germany the TSO and DSO requires a clear need for expansion and innovation to avoid
overloading the grid utilities like transformers by maximum permissible voltage limits (DENA,
2014).
2.5 System services to the power supply system
It is necessary to examine how safe operation of the power supply system can be organized
under the new conditions. Conventional power plants, which today still provide the system
services products for stable grid operation, will be on the grid in fewer hours in the future
(DENA, 2014; German Transmission System Operators, 2015). In future transformed energy
system by the Energiewende the requirements on system services on the grid must be fulfilled
by additional and other sources like conventional power plants. To ensure high quality,
reliability and safety in power transmission and distribution, the TSO and DSO are
continuously taking measures to keep the frequency, voltage and load of the grid resources
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within the permissible limits. Additionally, TSO and DSO return them to the normal range after
faults. These services, which are essential for the proper functioning of the electrical energy
supply, are named as system services. The type and scope of system service products will
need to change in order to provide services like frequency stability, voltage stability, reestablishment of power generation and operations management (DENA, 2014; VDE, 2016).
Methodology
Result from literature review:
4. Main findings/ results
4.1 Energiewende transforms the generation system
• The amount of renewable energy will raise from today 33% to 80 % in 2055
4.2 Energiewende also affect the power supply system.
• About 70 % of the renewable energy system will be installed at the DSO. Approximately 27%
of the installed capacity of the RES, primarily wind turbine and larger solar systems, are
connected to the extra high-voltage grid.
• However, most of the total installed generation capacity of RES installations (is found in the
medium and low voltage grids. In the medium-voltage grid wind, larger solar, and biomass
can be found, while in the low-voltage grid almost exclusively PVA is connected.
4.3 Transformation of system services for the power supply systems
• The requirements on system services on the grid must be fulfilled by additional and other
sources as today by conventional power plants.
4.4 Hydropower could be seen as all in all completes renewable energy technology
• From the political and social, economic and technical, and global warming perspective the
current and future possible contribution of hydropower is underestimated
• At least in the most powerful federal tectorial states according to gross domestic product
Bavaria and Baden-Wuerttemberg, hydropower has the biggest share of renewable gross
electricity production. In these federal states hydropower still has growth potential and
altogether the biggest growth potential compared to all other German federal states.
4.5 Hydropower could be a configuration option to support the Energiewende by providing
system services
• The potential of existing hydropower plants is available
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Discussion of implications
According to Agora (Agora Energiewende, 2017) 7 D’s describe the megatrends of the
transformation of the Energy system in Germany.
The set up of the German Energiewende is driven by the 7 Ds megatrends and has a strong
focus on the electricity market. The generation and the power supply system will be
transformed. The transformation of the generation and power supply system leads also to a
transformation of the system service system. Hydropower could be a configuration option to
support the Energiewende by providing systems services.
Additional research is needed to evaluate further possibilities for hydropower to provide
system services for the Energiewende.
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Problem statement/rationale
Over the past thirty years little was known of the term corporate governance, it came into
vogue in the US in the 1970s (Cheffins 2012), not until the mid to late1980s that the term
became widely used. The recent and monumental corporate scandals and failures have
redirected attention to issues of good governance, ethics, trust, and accountability,
heightening the debate on topics of corporate governance (CG) and the ethics of economic
conduct (Marsiglia and Falautano, 2005). This was accentuated by the collapse of numerous
organisations internationally, in due to mismanagement and scandals mostly in the corporate
world; became well-known after the Enron debacle. Alongside these occurrences of scandals
and maladministration, charities were without their fair share. Related scandals which
resulted in their demise include: Moonbeam (2003), Wyclef Jean (2004), Hurricane Rita (2005),
Jimmy Savile (2011), Beat Bullying (2013), Kids Company (2015), BHS (British Home
Stores)2016), Carillion and lately the Oxfam scandal (2018), to name but a few in the two
sectors, in the US and UK. These incidences sparked fierce calls which continue to grow
louder for the reform of governance structure of charities in the wake of recent sector
scandals, Save the Children and UNICEF (Third Sector (2016 & 2018).
1.1 Charity: definition and Purpose/Benefit
To be a charity in England or Wales, the organisation must be set up with purposes which are
exclusively charitable for public benefit, must meet the purpose and benefit test. The
organisations are expected to carry out the set purposes for the public benefit during its
operations and record them on the trustees’ annual report.
Charities Act 2011 explains the three ways an organisation can be classed as a 'charity', the
organisation, the Commission ((CC4 - 2013).
The acceptable definition of charity for this study relating to the Pemsel case of 1600s (has
built up since the preamble to the Statute of Elizabeth I (1601) containing the first list of
charitable purposes). The dispute on the acceptable definition was finally settled in the Lord
McNaughton case and the Charities Act 2006, (PASC 2013, Institute of Fundraising 2016).
The development of corporate governance brought about the formation and introduction of
various reports and codes, they span over the period from 1992 to 2013. These include: The
Cadbury Report, Hampel Report, Higgs, Greenbury reports, and from across the seas - The
Sarbanes Oxley Act, after the Enron debacle.
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The scope of the topic within this chapter aims to examine how effective and important CG is
for charities; at the same time examine whether CG have been effectively operated within
charities. Have charities applied the right policies and practices so that the important
concepts are used to safeguard effective CG are in operation? What form of communications
do charities employ to aid effective CG through transparency and accountability?
In this study three specific areas will be looked at in conjunction with three of the numerous
theories which are significate within the research, (e.g., the agency theory paradigm
originates from the branch of finance and economics, other frameworks, such as stakeholder
theory (Freeman 1984), arise from a more social-orientated perspective of corporate
governance, coupled with stewardship theory, (Muth and Donaldson 1998, Tricker, 1998,
Donaldson 1990a, Fama and Jensen, 1983 and Berle and Means 1932). Conversely, Ryan et
al (2014) in their discussion stated that, the current Conceptual Frameworks for the for-profit
and public sectors are inadequate in meeting the accountability needs of NFPs. Hence, the
opinion that a NFP-specific conceptual framework would allow the demonstration of broader
NFP-specific accountability and the formulation of NFP-appropriate reporting practice,
including the provision of financial and non-financial reporting.
Corporate Governance (CG) definition by Cadbury (1992) and OEDC have been the acceptable
definition used for the study.
This study aims at examining the notions of trust, accountability and transparency and the
possible accompanying nuances within the framework CG.
Charitable organisations are facing increased public scrutiny to ensure that they meet the
legitimate expectations of their stakeholders, Perego and Verbeeten (2015). They also
emphasise that, numerous cases of charities mismanaging of entrusted resources have been
reported in the press (e.g., Guardian, 2009; 2015; Independent, 2009, the Sun, 2015; and Mail
online, 2018). Subsequently, donors are more sceptical of the charitable sector and closely
scrutinise who they give their money to in these difficult economic times, as a result of lack
of trust in the organisations and the sector.
The practical outcomes of the work of the organisations and the emergent scandals have
necessitated the reflection on the nuances in the implementation of notions of transparency
and accountability.
Moreover, Grant Thornton (2013: p7), emphasised in their report that....’Our leading charities
have developed the footprint and influence of multinational businesses, yet from the
information disclosed it appears that their governance frameworks may not have kept pace’.
Theory and literature background
The overall aim of this study is to investigate the relationship between corporate governance,
accountability and transparency within the UK Charities, and the objectives are:
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• To explore the nature and rationale of corporate governance, accountability and
transparency.
• To examine the practical relationship and nuances between the three constructs within the
framework of CG.
Research Questions:
1. What is the nature of the Boards in charitable organisations?
2. What counts as transparency and accountability in UK charities?
3. What is the relationship between corporate governance, accountability and transparency?
4. Are current (board of directors’, disclosure and transparency and stakeholders’ rights)
practices in charities corporate governance framework appropriate or are they in need of
reform?
A few academics have conducted studies around charity accountability and examined the
disclosure practices in relation to effective communication (Breen 2013, Connolly et al 2013,
Dhanani and Connolly 2012, Hyndman and McMahon 2010). The rationale was to emphasise
the repeated calls for change towards improved reporting within the charitable sector as
supported (Bird and Morgan-Jones 1981; Cordery 2013). Accountability and communication
effectiveness would enable stakeholders to understand the disclosures presented in the
simplified financial statements.
Furthermore, Horton (2015) stated that transparency is increasingly becoming a buzzword
debated within both the sector and in the public domain. Overall, people want to see more
transparency in businesses, governments and non-profits. Public trust has been identified as
crucial to the success of charities, and it would be reasonable to assume that the increasing
debate around transparency would be negatively impacting on the perception of the sector.
However, research indicates that trust levels remain high, which raises the question as to why
transparency has become such a hotbed of debate; especially, with the cover-ups on the
recent Oxfam, Save the Children and UNICEF scandal. Moreover, Hyndman and McConville
(2016) expressed their opinion on the effectiveness of charities achieving their mission which
is fundamental to evaluating performance. Highlighting the main concern to stakeholders
who fund, regulate and engage with them. Whilst exploring the meaning of transparency in
the context of stakeholder engagement, and in-turn utilising previous research and
authoritative sector discussion, to develops a novel framework of transparent, stakeholderfocused effectiveness reporting. It is an established fact that charitable activities on
beneficiaries and society is at the heart of what they exist to do, and stakeholders’ reasons
for engaging with charities. Reporting publicly and transparently on this impact can form the
basis of improved effectiveness, accountability, legitimacy and trust: potentially securing
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stakeholders’ ongoing support and engagement was the thrust of McConville (2017)
argument.
Methodology
The research philosophical framework is directly drawn from the positioning of this research,
which is to deconstruct the relevant nuances within the framework of CG. Such a process of
deconstruction warrants the examination of depth and breadth in understanding. This
approach resonates with interpretism as a research paradigm.
Based on the research philosophy and methodology preferences, a qualitative research
method will be adopted. Traditionally, there are two main research methods, namely:
quantitative and qualitative. While quantitative research method uses numbers (numerals)
to investigate issues, qualitative method uses texts (words). This study will use qualitative
method.
Summary of Research Philosophy and Design
1. Major Ontological Assumption: Notions of the centrality of CG role in charitable
organisation exists in our socio-economic and political space.
2. Major Epistemological Assumption: Knowledge of possible nuances between constructs
like accountability and transparency at strategic level would emerge from the nature and
operations of CG
Research Design:
-

Based on the above the study will mainly be an interpretive paradigm.

-

Will draw on qualitative data to develop perspectives across different boards within the
UK.

-

The corresponding research methods will include: interviews, documentary/discourse
analysis.

Broadly, data analysis will be based on a grounded approach to understanding the breadth
and depth of the nuances relating to accountability and transparency relating to CG.
Discussion of implications
The deconstruction of the nuances between transparency, accountability within the
framework of governance would be significant in addressing some of the generic policy
developmental issues around CG. Studying the research for a gap in the literature on CG: T+A
in UK Charities, moves towards the researcher’s main concerns resting on the problems
associated with CG+IC, questions the validity, rigidity and compliance which are implemented
to avert fraud, and yet remain accountable and transparent.
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Problem statement/rationale
Tourism has become a key part of the economic development strategy of many developing
countries (Dwyer, Forsyth & Spurr, 2004; Sharpley, 2002) which grapple with problems such
as poverty, low per capita income, high unemployment rates, uneven distribution of income
and wealth, low level of industrial development, low disposable income and small domestic
markets (Kim & Chen, 2006; UNWTO, 2010). Tourism has the potential to generate significant
economic benefits to these economies as a source of foreign exchange, increases
employment, attracts foreign and domestic private capital for development and promotes
economic independence (Brohman, 1996; Dwyer, Forsyth & Spurr, 2004; Kim & Chen, 2006;
UNWTO, 2017; WTTC, 2016). In addition, it provides a means of economic diversification away
from overdependence on a small number of primary commodities (Mackinnon & Cumbers,
2007; UNWTO, 2017; WTTC, 2016). The context of Bangladesh has been chosen mainly
because, despite the country’s rich cultural heritage resources, the tourism sector is currently
underperforming (BTB, 2017; Hassan, Ullah & Chowdhury, 2013; Hossain & Firozzaman, 2007;
Mitra, 2005) and the country’s perceived image is distorted and negative (Zahra, 2012). The
number of international tourist arrivals, for instance, have not recovered to pre-financial crisis
figures but instead have been continuously decreasing (Islam, Hossain and Noor (2017).
Despite some government policy changes such as the development of the national tourism
policy in 2009 to keep up with the changing trends in the tourism sector (BTB, 2010), the
country has not been able to regain its competitiveness. This lack of destination
competitiveness is evident when Bangladesh is compared to the other countries in the region.
For instance, Bangladesh recorded an average sector growth rate of only 2% from 1995 to
2014 compared to 11% for India, 9% for Sri-Lanka and 22% for Myanmar (World Bank, 2017).
The poor peformance of the sector has contributed to an overall dependence on the ready
made garment sector. Thus, whilst other countries (such as India and Sri Lanka) have used
tourism to promote economic diversification (Mackinnon & Cumbers, 2007; Telfer & Sharpley,
2015), Bangladesh’s overall dependence on one industry, the ready made garments (RMG)
sector, has increased. The underlying theme of the research is, therefore, looking at whether
Bangladesh could improve its destination competitiveness by utilising its rich cultural heritage
resources to improve its destination image.
The research aims to advance knowledge and understanding about the role and influence of
cultural heritage tourism upon a destination’s image. The research will evaluate how the
cultural heritage resources are utilised by key stakeholders to promote tourism, in a
developing country context of Bangladesh. The identified key stakeholders include
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destination marketing organisations, the government, tourist destination operators, the
community and the tourists, both local and foreign.
Theory and literature background
Destination image has widely been recognised as an important source of how countries could
achieve competitive advantage (Andrades & Dimanche, 2017; Foroudi et al., 2018; Konecnik,
2002; Moreira & Iao, 2014; Tasci, Gartner & Tamer Cavusgil, 2007). Importantly, destination
image enables the differentiation of tourist destinations and those destinations with strong
images are more likely to be chosen by tourists (Alegre & Cladera, 2009; Baker & Crompton,
2000; Cuccia & Cellini, 2007). The more positive (or favourable) the image is, the higher the
likelihood that the destination is considered and finally selected (Baloglu & McCleary, 1999;
Martín & Bosque, 2008; Molinillo et al., 2018). Thus, destination image should function as an
important component of tourism management and development, through differentiating and
enhancing the competitive advantage of a destination (Alegre & Cladera, 2009; Benur &
Bramwell, 2015; Foroudi et al., 2018). In this regard, it also plays a key role in the success of
destination development. To be competitive, Crouch and Ritchie (2000, p. 5) states that a
“destination's development of tourism must be sustainable, not just economically and not
just ecologically, but socially, culturally and politically”. The pursuit of destination
competitiveness, therefore, also implies the promotion of sustainable tourism development
that maintains cultural, social and political integrity whilst fulfilling economic needs and
satisfying ecological processes (Andrades & Dimanche, 2017; Dredge & Jenkins, 2007;
Goeldner & Ritchie, 2012; Stadel, 1996). The promotion of sustainable tourism development
is important given the double-edged nature of tourism (Dredge & Jenkins, 2007; Du Cros &
McKercher, 2014; Goeldner & Ritchie, 2012; Richards & Hall, 2003; Timothy & Tosun, 2003;
UNWTO, 2001). Destination competitiveness effectively represents the ability of a destination
to perform better than its rival destinations on aspects that are deemed important by tourists
(Benur & Bramwell, 2015; Dwyer & Kim, 2003; Konecnik, 2002). This requires destinations to
develop a “distinctive and strong image so that it is differentiated from the competition”
(Standing, Tang-Taye & Boyer, 2014, , p. 105). Thus, the focal effort should be directed at
enhancing the attractiveness of a destination, creating and maintaining a favourable image
as a form of differentiation from rival destinations which should translate into an enhanced
potential competitive advantage (Alegre & Cladera, 2009; James, Durand & Dreves, 1976;
Moreira & Iao, 2014).
The importance of destination image in destination competitiveness, arises from its influence
on tourists’ destination decision making. Destination image, which is a concept that captures
the sum of beliefs, knowledge, feelings, and perceptions that individuals have of a place or
destination (Beerli & Martin, 2004; Fakeye & Crompton, 1991; Gertner & Kotler, 2004), forms
a key element in tourists’ destination decision-making (Baloglu & McCleary, 1999; Beerli &
Martin, 2004; Byon & Zhang, 2010). Thus, a broader understanding of the factors which
influence destination image could assist a country’s institutions and other stakeholders
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responsible for the promotion of a destination to project a favourable image and develop or
sustain the destination’s tourist offerings (Baker & Crompton, 2000; Benur & Bramwell, 2015;
Chen & Tsai, 2007) in order to enhance the positive behavioural intentions of tourists (Lee,
Lee & Lee, 2005; Wang & Hsu, 2010a). Studies have identified several factors that influence
destination image (Alcañiz, García & Blas, 2009; Beerli & Martin, 2004; Byon & Zhang, 2010;
Lee, Lee & Lee, 2005; Tasci, Gartner & Tamer Cavusgil, 2007). These include, among others,
the service quality (Chen & Tsai, 2007; Lee, Lee & Lee, 2005), tourist satisfaction (Tasci,
Gartner & Tamer Cavusgil, 2007; Yoon & Uysal, 2005), tourist loyalty (Baloglu & Mangaloglu,
2001; Zhang et al., 2014), the perceived risk (Lepp & Gibson, 2003; Moreira, 2008),
information sources and exposure (Baloglu & McCleary, 1999; Fakeye & Crompton, 1991;
Foroudi et al., 2018; Moreira & Iao, 2014) and personal factors (Baloglu & McCleary, 1999;
Beerli & Martin, 2004; Bramwell & Rawding, 1996; Um & Crompton, 1990). Destination image,
understandably, is multidimensional and complex as a result of the variety of factors or
determinants that influence it (Gallarza, Saura & Garcı ́a, 2002; Martín & Bosque, 2008). The
research builds on the understanding of the factors that influence destination image to
contribute by giving a focus on the ‘functional’ aspect (Echtner & Ritchie, 1993; Moreira & Iao,
2014) or ‘stimulus’ factors (Baloglu & McCleary, 1999) or the ‘product’ aspect (Milman &
Pizam, 1995) or the ‘tourism resources’ aspect (Wang & Hsu, 2010b) of destination image.
Specifically, the research investigates the sustainable promotion of ‘cultural heritage
resources’ on the tourism product of ‘cultural heritage tourism’ upon a destination’s image.
Cultural heritage tourism is given the operational definition in this study as the type of tourism
which represents the travelling (by both local and foreign tourists) to places in order to
experience and appreciate the cultural heritage resources that authentically represent the
stories and people of the past and present. These cultural heritage resources include cultural,
historic and natural resources (NTHP, 2015; Swarbrooke, 1999; UNWTO, 1994). Thus, in
addition to promoting sustainability of the cultural heritage resources, authenticity of these
tourism products remains paramount. Authenticity is important as it enhances the long-term
competitiveness of cultural heritage products (Bresner, 2014; Chhabra, Healy & Sills, 2003;
McKercher & Prideaux, 2014). Authentic cultural heritage products help build and maintain
high reputation which contributes to the attractiveness of the cultural heritage resource.
Methodology
The research develops a conceptual framework that builds on the understanding of
sustainable cultural heritage tourism as the underlying stimulus factor that influences the
cognitive evaluation element of destination image formation. Thus, the promoted sustainable
cultural heritage tourism, which effectively represents the marketing or publicising of cultural
heritage resources, is perceived as a key stimulative factor (Baloglu & McCleary, 1999; Beerli
& Martin, 2004; Gartner, 1993; Tasci & Gartner, 2007) that influences the cognitive evaluative
process (Alcaniz et al., 2009; Chaudhary, 2000; Chen & Hsu, 2000; Fakeye & Crompton, 1991;
Kim et al., 2017; Walmsley & Young 1998; Zhang et al., 2014) in the destination image
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formation process. Importantly, the type and amount of external stimuli received has been
recognised to have a significant influence to the formation of cognitive components of
destination image (Gartner, 1993; Gallarza et al., 2002; Martin & Bosque, 2008; Tasci et al.,
2007; Um, 1993).
Further, in order to carry out this research, a mixed methods research approach will be taken,
utilising questionnaires and semi-structured interviews. This approach is appropriate as it
allows the capture of the complementarity that derives from undertaking both qualitative
and quantitative research methods (Tashakkori & Teddlie, 2010). The methods are
appropriate to address the study’s four research objectives: (1) To assess the influence that
cultural heritage resources have on tourists’ visitation to Bangladesh; (2) To investigate the
utilisation of the cultural heritage resources by key stakeholders to promote the destination
image of Bangladesh; (3) To investigate the promotion of sustainable tourism in cultural
heritage tourism in Bangladesh; (4) To determine the future development of sustainable
cultural heritage tourism in Bangladesh. Further, the non-homogeneity of stakeholder groups
(e.g. tourists as compared to public sector) implicitly requires that an appropriate research
method is adopted to suit this heterogeneity. Hence the choice in the usage of questionnaires
for tourists and semi-structured interviews for the other stakeholder groups.
The theoretical perspective that is principally appropriate for this mixed methods research is
pragmatism. Pragmatism is suitable as it supports the use of both qualitative and quantitative
approaches in the same study (Creswell & Clark, 2007; Leech & Onwuegbuzie, 2009) and thus,
essentially rejects the incompatibility stance postulated by either qualitative or quantitative
purists (Johnson & Onwuegbuzie, 2004). Several mixed methods research proponents
support the appropriateness of this philosophical standpoint (e.g. Creswell & Clark, 2007;
Greene, 2007; Leech & Onwuegbuzie, 2009; Morse & Niehaus, 2009; Tashakkori & Teddlie,
2010).
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Identifying the factors that inhibit and amplify customer purchase behaviour
while media multitasking.
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Problem statement/rationale
Media multitasking is, for example, watching television and using a smartphone, tablet or a
laptop at the same time. It involves consuming two different media at the same time. This
study aims to investigate the cognitive processing capability of people while media
multitasking. The objective is to know the difference in the processing of messages shown on
two different media or screens or devices.
Theory and literature background
Almost every adult in UK indulges in media multitasking at some point during the week. Adults
spend at least 2 hours daily indulging in media multitasking (Ofcom , 2015). The most common
form of media multitasking is watching and communicating which is closely followed by
watching and reading/browsing/using. It is reported that at least half of the time spent using
phones, laptops and tablets is combined with another activity. Media multitasking is most
common among the younger adults who spend one third of their time on multiple devices
consuming media (Ofcom , 2015). There is no difference between men and women who
media multitask but there is a difference between people who are working and non-working.
The people who are working combine the use of different media more than those who are
not working. The working people spend less time watching only TV as compared to the nonworking people. Among the media devices people spend more time in watching TV without
any secondary task, specifically Live TV. Recorded TV involves more multitasking than the Live
TV, and communication activities (emails, social networking sites, phone calls, text messages
and instant messages) are mostly done while watching TV. Considering the visual nature of
all the media devices and limited visual capacity it is almost impossible for people to
completely engage in two or more devices at the same time (Segjin, 2017). This forces people
to divide and switch their visual attention between the multiple devices (Brasel and Gips, 2011;
Jeong and Fisgbein, 2007). This divide of attention while media multitasking has repercussions
on the cognitive and attitudinal outcomes.
Methodology
This study will conduct a lab experiment with 100 participants to know the difference in
processing of information while media multitasking. The experiment will include three
conditions in the first condition there will be no multitasking, the second condition will include
minor multitasking and in the third condition there will be major multitasking. In this study
participants’ memory processing will be tested by recall and recognition with respect to their
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ability to perform one task while doing no multitasking, minor multitasking and major
multitasking.
Discussion of implications
This research intends to explore the purchase behaviour stimulators of customers while they
are multitasking. The research will help in building the literature of the media multitasking in
context with its positive role in advertising. The study will help identify the important factors
necessary for advertisement effectiveness for multitaskers. The study will also aid the
advertisers and sponsors to better place their offering on middle ground for the light and
heavy multitaskers.
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Problem statement/rationale
It is widely known that the use of Information System (IS) in Government emerged in early
1950’s and 1960’s, when computer were used to handle large data and handle large repetitive
tasks, for example billing or generating payroll (De at al. 2017; Dawes, 2008). These initial IS
applications led to the emergence of IS departments within the Government operational area
with an emphasis on achieving management competences, cost effectiveness and supporting
other large transactional and decision support systems (De at al. 2017). In other words,
Government use serval IS technologies, particularly the internet, in order to improve and to
achieve their business goals and objectives effectively (Cordella and Iannacci, 2010). However,
achieving Government goals in this rapidly changing environment is very challenging. This is
because Government many resources and actors, where many actors are from outside the
Government infrastructure and all need to align logically and physically.
Therefore, this complexity and conflicts is considered as key to the eGovernment implications
and practices (Bannister and Connolly, 2012; Cordella and Iannacci, 2010). To address the
issue of complexity, eGovernment sectors and actors needs to align and needs to understand
the role of each actors in the infrastructure. Literature shows that to address the complexities
in involved in the use of IS to support Public sectors, researchers introduced term
eGovernment (Bannister and Connolly, 2012; Juiz et al. 2012; Jones, 2012; Larssoncand
Grönlund, 2016). The term eGovernment define as the use of IS and to align all actors to
achieve the Government activities successfully. Some researchers restrict their definitions of
eGovernment Internet and its applications only, or establishment of communication between
Government actors and other groups from outside (Jones, 2012; Larssoncand Grönlund,
2016). In this paper we focus on the first definition of eGovernment. As this definition covers
all component of alignment in context of eGovernment: What need to be included in the
eGovernment infrastructure, who are the eGovernment actors and their needs, what the
services that Government provided are, and how to use IS effectively.
Alignment is the process where IS department and other Government agencies work together
to accomplish common goals from the Government administration. To heighten Business/IS
alignment in Government sector, the following characteristics need to be tackled (Juiz et al.
2012; Jones, 2012; Larssoncand Grönlund, 2016): the Government and IT strategies must be
understood by every actor; there must be a strong cultural and social relationships between
IS department and other Government agencies; strong communication among all actors need
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to be established; structurally both IS and other agencies must be aligned; IS and business
strategies in the Government structure must be in agreement and last, people in the
Government infrastructure must trust each other.
To address all these characteristics of alignment it is important to study the complete pattern
of alignment such as strategy alignment between business and IS, structural alignment
between business and IS, social alignment between business and IS and cultural alignment
between business and IS (Morgan, et al. 2016; Aslam et al. 2016; Gallotti et al. 2017;
Heaselgrave and Simmons, 2016). Literature shows that researchers only studied two
patterns of alignment business and IS strategies and business and IS structure (Bergeron et al.
2004). Therefore, it is important to study complete pattern of alignment, as eGovernment
infrastructure is vast, where multiple actors involved and different resources used to run the
infrastructure successfully (Morgan, et al. 2016; Aslam et al. 2016; Gallotti et al. 2017;
Heaselgrave and Simmons, 2016).
The aim of this paper is to study the ideal dimension pattern of Business and IS alignment in
order to achieve eGovernment business goals and objectives effectively. The study also
identify the factors that contributes to the establishment and measurement of alignment in
eGovernment sector, Data has been collected from the eGovernment experts from Saudi
Arabia. The data analysis result indicates that for a strong alignment in any Government and
its infrastructure, it is important to study complete pattern of alignment together. It also
indicates some important factors that needs to be addressed when aligning eGovernment
infrastructure in semi-developing countries.
Theory and literature background
The term eGovernment incorporates the utilization of IS and ICT in order to provide effective
and efficient delivery of governmental policies and services to local businesses, people, and
other agencies in the government (Rose, et al. 2015). Literature (Janssen and Shu, 2008;
Bannister and Connolly, 2011; Weerakkody, et al. 2009; Lips, et al. 2012) shows that some
scholars in the field of eGovernment argues that the successful use of information system and
its adoption in the Government sector can provide a likely benefit for local businesses, citizens
and other agencies of the Government. Therefore, alignment between IS and other agencies
in the Government is important.
Alignment is a procedure where two different groups, business and information system, are
interconnected with each other and where information system aims to provide services at all
levels of the Government in order that the Governmental goals and objectives can be attained.
However, alignment between Government and Information Systems is not a single entity; it
is a vague and ambiguous process that contains of several stages, each stage representing a
precise part of the Government (Weerakkody, et al. 2009; Lips, et al. 2012, Ullah and Lai,
2013).
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Moreover, to manage the knowledge and to the conceptualization of the workplace issues,
researchers suggested four key theories in the fields of business and information systems.
These theories are: actor-network theory (ANT), system theory process theory and network
theory (Olsen et al. 2014; Alexander and Silvis, 2014). In this proposed study we use ANT
theory, which allows organizational stakeholders to align internal divisions and units of their
organizations.
Methodology
A qualitative study was conducted to collect the data and for this total 35 experts of IS and
Business from Saudi Arabia ministries have been approached and 20 were agreeing to
participate. The interview questions were based on 5 likert scale. The qualitative study is used
to uncover trends in proposed research and opinions, and to dive deeper into the alignment
research.
This paper empirically studies ideal pattern of alignment and its benefits in eGovernment
sector. The method involves patterns of alignment, namely: strategic alignment, structural
alignment, social alignment and cultural alignment between IS and other agencies in the
eGovernment sector. Each dimension of alignment further categorised into several factors
and test the loading of factors on their related pattern of alignment. We tested the fit of all
four patterns on the performance of alignment. This type alignment fit found in the
information system literature. For example, Henderson and Venkatraman (1993), identified
the importance of aligning internal and external enterprise domains, internal side of
enterprise domain, authors included factors: (IT strategy and IT infrastructure and processes)
and external side: (business strategy and organizational infrastructure and processes).
Main findings/ results
Result indicates that Saudi Arabia is still in the developing stage, so many business processes
are still manual. Therefore, it is important to use IS to make Government business processes
fast and this is only possible if Government ICT infrastructure is completely aligned to
Government’s business objectives. Moreover, Saudi Arabia Government launched a
eGovernment program in 2005. According this program Government plan based on three
main building blocks: a united vision of Government and action plan, common practices and
standards, and a shared infrastructure. A huge amount of Government budget has been
allocated to the eGovernment programme. However, still Government not able to get
complete benefits from this program due to lack of alignment in the eGovernment
infrastructure. Therefore, experts strongly suggest the ideal pattern of alignment for the
Saudi Arabia Government.
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Discussion of implications
This empirical method confirms that the use of ideal pattern of alignment can help to increase
the eGovernment performance. eGovernment experts in Saudi Arabia, can use this method
to evaluate and measure Government progress which has become a priority for decision
makers in the country, as Government always asked to determine the benefit of using IS
technologies in government management to permit internal competences and increase the
efficiency of Government plans.
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Problem statement/rationale
This study explores shared leadership within a Housing Association. This is in order to
understand more fully the nature of the followers’ leadership experience, in relation to their
leaders. Shared Leadership as a research stream typically explores team effectiveness linked
to performance improvement (Fitzsimons et al., 2011). What is generally less well understood
is the process itself, regarding how followers actually experience such a phenomenon.
Therefore the significance of this study is, to develop a richer understanding of shared
leadership, to therefore enhance its successful practice.
It is argued that as the nature of 21st century work changes, so too do the “models of
relationality” occurring between organizational leaders and followers, to reflect such
demands (Fletcher, 2012, p. 85). It is this relational premise that provides the overarching
research frame, or boundary for this study, which seeks to understand how followers
experience more pluralistic forms of leadership, in relation to their leaders.
Objective 1: A key objective for this study is to understand more fully the nature of the
‘relationality’ followers actually feel and experience, in the context of sharing leadership with
their leaders and working with other staff, for instance. This objective therefore invites an
emotional reading of events, key experiences and the associated emotional impact. Such a
processual, relational view is relevant, as this study is concerned with how followers actually
experience leadership, as something other than that “imparted to (them) by a leader from
above” (Pearce and Conger,2003,p.13).
Objective 2: This links to the second objective of this research, which is to understand more
fully the processual nature of shared leadership itself; how such leadership is actually
operationalized, or practiced by those involved. Conventional analyses, as mentioned
previously, focus on antecedents and outcomes, coupled with quantitative methods. A more
processual account may therefore determine how and even whether leadership is being
shared at all.
Objective 3: This research site uniquely offers the potential for longitudinal study; to thereby
examine a shift, or change in terms of how followers and leaders have uniquely experienced
that particular ‘gear shift’. The leadership paradigm changes, from what might be termed an
‘agentic’ approach, to a more pluralistic one. It is maintained by the leadership team, that a
distinct shift has been occurring since 2010/11, in terms of their recognised leadership culture
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and practice, marked by a distinct move away from the primacy of the formally appointed,
individual leader and their overriding authority and influence, to a ‘decentering’ in leadership,
thus favouring more pluralistic, collective approaches to leadership. Assuming that such
influence, or authority have shifted in followers’ favour over time, how have staff actually
experienced this shift in the context of the power relationship and dynamic they experience
in relation to their senior leaders?
Theory and literature background
There are four key areas of literature informing this study.
Shared Leadership and Followership in particular provide the primary frame of reference,
whereas a reading of the emotional experience and power dynamics serve to support a more
in-depth understanding concerning the ‘relationality’ itself occurring here.
Shared leadership then is concerned with leadership as a “dynamic, interactive, influence
process among individuals and groups” in pursuit of the achievement of group and / or
organisational goals. (Pearce and Conger..p.1). Here the study of discrete leadership variables
and their influence, serves to establish a connection to the creation, or otherwise of team
effectiveness. Here leadership may be expressed as something beyond the exclusive control
of a given individual (Denis et al., 2012). However, beyond consideration of the ‘doings’ , or
the behavioural qualities for instance, that may be required for such an undertaking, e.g.
“consideration” , “inspiration” etc., research in this area tends to draw a blank for a number
of reasons (Wang et al., 2014). Such studies generally don’t give any insight into the social
process itself, concerning the when, where and ways in which leadership becomes shared
with, or really by whom? Rather studies tend to assume that positive working conditions
exist, to enable and effectively support people for such an undertaking, e.g. supportive senior
management, or a degree of autonomy etc., see for instance (Pearce, 2004, Pearce and Manz,
2005) . This supports Objective 1 of this study, which aspires to understand more fully the
nature of sharing leadership itself.
Shared Leadership sits among a range of pluralistic leadership research including Distributed
leadership, with which it shares a common theoretical heritage (Gronn, 2003). Although
Distributed Leadership research is focused mainly on the educational sector and the unit of
analysis is the organisation, it attempts to outline more fully the constructions of leadership
and how therefore it is practiced, e.g. leaders interactions etc. (Spillane et al., 2001, Spillane,
2006). Such understanding would arguably serve and therefore enrich Shared Leadership
research further. This links to the second objective, which is concerned with exploring shared
leadership in operation.
The examination, not only of shared leadership research, but also of such other pluralistic,
relational studies, this generally points to a lack of evidence, concerning the emotionality of
such leadership experiences. More specifically, and with reference to this study’s first and
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third objectives, such evidence could potentially contribute to a more processual
understanding of how leadership is actually experienced, as a shared phenomenon by those
involved (Reitz, 2014). Feeling and emotion it is argued are embedded in our work lives
(Fineman, 2003). Therefore, a fuller appreciation of the emotional dimension of such
experiences could therefore provide new insights, concerning the impact, or effect, such a
change in leadership approach may produce, for all concerned.
With reference to this study’s third objective and to the leader follower dynamic, this dynamic
arguably, is not occurring in a vacuum. Notwithstanding individual role or position, this
relationship may be viewed as one, founded on a power asymmetry (Shamir, 2007, Shamir,
2012). However, the potential significance of such power dynamics in leader follower
relationships tends to be treated rather neutrally, see for instance Uhl-Bien’s meta review of
followership studies (Uhl-Bien, 2014). Alternatively, it may be positively conceived, with
followers actively collaborating in a host of social and relational interactions (Fairhurst and
Uhl-Bien, 2012). Other writers go further, arguing that there is generally insufficient coverage
of power in more dispersed theories of leadership (Gordon, 2002) As indicated previously an
emotional reading of such lived experience could therefore acknowledge, more explicitly,
how people have experienced such power dynamics and how it therefore affects them,
operating within a new ‘sharing’ dynamic.
Methodology
It is argued that a Western based research tradition has dominated leadership studies, one
which typically has approached the topic in positivistic ways and which assumes that
leadership can be explored in an objectively-determined, straight forward manner. (Ladkin,
2010). Consequently, methods more usually associated with the natural sciences are
frequently applied here. This may partly explain how often leadership gets broken down into
component elements and the ways these constituent parts are privileged and therefore
measured, using “psychometric or ideographic indicators” (Ladkin, 2010, p. 4). However, such
reductionist approaches provide very poor insight into how and where leadership arises, in
given settings and conditions (ibid).
Given the preference for such reductionist research approaches, which have been hitherto
applied to Shared Leadership, adoption of a phenomenological position and research
approach potentially offers an enriched, more finely grained reading. This accounts for the
relational aspects and the contextual elements of leadership, which do not lend themselves
easily to “ clear identification and qualification” (Ladkin, 2010, p. 5).
An essentially positivist view, which is predominantly concerned with ‘making a contribution’
to knowledge becomes challenged by what may be described as co-operative, experiential
inquiry; a paradigm of enquiry for us, democratic in principle and in practice seeking to enable
a given community to “ make sense of and act effectively in their world” (Reason and Marshall,
1987, p. 112). The adoption of Action Research methodology for this enquiry enables research
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to be conducted “with people, rather than research on people” (Reason and Marshall, 1987,
p. 113) It therefore seems fitting that this undertaking should be conducted in a participative
way, not simply because senior leaders’ assertion to actively share leadership.
With
reference to this study’s broader aspiration, the aim is to invite leaders and followers to
develop their awareness of sharing leadership together, in order to enhance their practice
accordingly, which in turn seeks to enhance broader understanding, of what may constitute
successful shared leadership practice more widely.
Research design
It is proposed that a single case study is produced, given the unique organisational context,
longitudinal in scope, due to evidence that dates back to 2010/11 detailing organisational
conditions, which prompted the strategic decision to formally adopt Shared Leadership. A
pilot study conducted in 2015/16 has enabled a trusting working relationship to be
established with staff at this organisation. This data will be supplemented with participatory
action research data, to effectively capture the followers’ experience of sharing leadership,
of how it is occurring and being experienced within this specific context. From an ontological
position, one true position concerning shared leadership is therefore not being sought;
instead a phenomenological understanding concerning the topic is being pursued.
Discussion of implications
By utilising a wider methodological palette, beyond surveys and exclusively individual, (senior)
leader perspectives, the potential here is to co-create a richer, more in-depth review,
concerning how the leadership relationship is actually being experienced by those
immediately affected within it, within a specific organisational context. This not only
increases the potential for a more authentic account regarding such an experience of and
shift in leadership approach, it may potentially enable those involved to learn and improve
their practice in future, while providing insights and learning to enhance this practice within
this sector or even more widely within other public sector organisations, where such an
approach is espoused.
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Problem statement/rationale
There is a lack of research studies on the Chinese senior tourist market in the body of
literature published in English (Hung and Lu, 2016). However, Chinese researchers has already
published more than 200 research articles, in the Chinese language, on the senior tourist
market since the 1990s. Consequently, there is a need to communicate the findings of Chinese
researchers to researchers around the world.
Theory and literature background
China has stepped into an ageing society since 1999, as the population of those aged 60 years
and above exceeded 10% of the total population (China State Information Center, 2016). In
the meantime, the number of Chinese citizens aged above 65 years was expected to grow
beyond 230 million by 2030 (CNTA, 2017). The drastic economic development also created a
massive market of senior tourists who are willing to and capable of participating in leisure
travel (Bao, 2009). According to Yang (2016), today, more than 80% of Chinese seniors
expressed their demand for leisure travel participation.
Chinese researchers began their investigations into the senior tourist market since the 1990s
and produced a considerable number of publications. However, because of language barriers,
it is difficult for them to communicate their findings with scholars from other parts of the
world. Therefore, an in-depth review over the Chinese senior tourist studies remained
enlightening and beneficial for analysing research themes and methods adopted by Chinese
researchers.
Methodology
3.1. Data collection
Prior to the research, a list of three keywords in Chinese was identified for the search of
relevant studies. The English translations of the three words were, namely, “senior tourism/
travel”, “senior citizen tourism/ travel”, and “long-stay tourism/ second-home tourism”.
These keywords were then input into three major Chinese online databases—the China
National Knowledge Infrastructure (CNKI), Wangfang Database, and Chongqing VIP
Information Database (CQVIP)—for article collection. These three databases were utilised by
several Chinese researchers (Yang, 2018) for data collection. In addition, the databases
included a range of sub-databases for journals, doctoral dissertations, masters’ theses,
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proceedings and newspapers. The data collection process was conducted during a period
from November 2016 to January 2017, generating a search result of 354 articles.
3.2. Data analysis method
Content analysis was employed for the review of the Chinese literature. Content analysis is a
technique that involves quantitative analysis of a body of literature, as it systematically
converts selected items of qualitative data into a numerical form (Collis and Hussey, 2014).
This technique is a well-established method for literature review investigations in the field of
tourism studies (Hung and Lu, 2016).
Main findings/ results
4.1. Publication trend
Three types of articles were identified from the collection of literature: non-empirical journal
articles, empirical journal articles and Master’s theses. Among them, non-empirical journal
articles had the largest number of publication, as Chinese researchers published 227 such
articles between 1995 and 2016. Empirical journal articles had the second largest number, as
64 empirical research studies were published between 2000 and 2016. The category of
Master’s theses had 63 research studies, which were conducted between 2005 and 2016. The
researcher of the current literature review included the 64 empirical journal articles and 48
Master’s theses that collected empirical data for further analysis.
4.2. Defining senior tourists
Chinese researchers generally adopted chronological ages to define senior tourists. Most of
the research articles (Liu, Feng and Ma, 2015; Yu, Zhang and Ren, 2003; Zhou, 2009) utilised
55 years of age as their definition criterion. Despite that, the ages of 60 (Li et al., 2014) and
50 (Bao, 2009) were also frequently employed. A phenomenon was found in the analysis of
various definitions that Chinese researchers employed inconsistent criteria for their definition
efforts. The cause of this disagreement may come from the various retirement criteria set by
Chinese legal documents for different gender and post.
Despite that, Chinese researchers also demonstrated significant interest in defining the
“senior tourism industry”—a term that was frequently used in the Chinese research articles
to describe the collection of all the tourism service suppliers. However, this practice is not
recommendable, because many researchers using this approach tended to overlook empirical
data of real market demand. As a result, biased findings were generated from such practice.
In short, this practice is not suitable for micro analysis. If a researcher wants to conduct
analysis from a micro level, he/ she needs to conduct empirical investigation on market
demands.
4.3. Research topics
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The literature review identified six main research topics, namely behavioural characteristics
(Hu, 2007; Liu, Feng and Ma, 2015), constraint analysis (Li et al., 2014), market segmentation
(Bao, 2009), tourism development (Hou, Yin and Chen, 2005), travel decision-making (Zhang,
2011) and others (Tang and Yang, 2009). The research topic of behavioural characteristics
focused on travel demand issues such as travel expenditure, modes of travel, length of stay
at destination and satisfaction rate. Tourism development, on the other hand, based on the
analysis of travel demand and devoted a long length to the analysis of tourism development
issues. Apart from that, constraint analysis investigated the travel barriers experienced by
Chinese seniors. Market segmentation explored the heterogeneous behaviours in the senior
tourist market. Travel decision-making focused on the influencing factors of seniors’ travel
decision-making process. The research topic of others focused on less popular issues such as
tourism development impacts.
4.4. Methodological trends
In terms of research approach, the majority of the research studies (96, 85.7%) employed the
quantitative approach, while 14 articles (12.5%) and 2 articles (1.8%) utilised the mixedmethod approach and the qualitative approach respectively. This finding is in line with Nimord
(2008) observation that the quantitative approach was the dominant research approach in
the field of senior tourist studies.
With respect to research methods, survey (102, 91.1%) was the most frequently employed
data collection method, followed by in-depth interview (14, 12.5%), secondary data (7, 6.3%)
and Delphi method (2, 1.8%) and Geographic Information System (2, 1.8%). On the other hand,
descriptive statistics (95, 84.8%) was the most frequently performed data analysis method,
followed by ANOVA (19, 16.9%), t-test (15, 13.4%), factor analysis (13, 11.6%), principal
component analysis (9, 8.0%) and correlation (8, 7.1%). The findings on data analysis methods
were in accordance with Huang and Hsu’s (2008) observation that Chinese researchers were
inclined to use rudimentary data analysis methods such as the descriptive statistics.
In regard to the sampling methods, this literature review revealed a critical drawback of the
Chinese research studies. Only 23 of the 96 quantitative research studies reported their
sampling methods, while only three of 14 mixed-method studies reported such information.
None of the two qualitative studies reported their methods for sampling. In addition, the
soundness of the sampling process for several articles were questionable, since those articles
reported the usage of probability sampling methods but fail to provide information for the
random selection of their samples.
Discussion of implications
This literature review selected 112 senior tourist studies that included empirical data from
the Chinese literature. The collection of the articles were published during a time span of 16
years (i.e. 2000-2016). These articles not only revealed how Chinese researchers defined their
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target market, but also reflected the changes in research themes and research methods.
Chronological age was the most popular method for Chinese researchers to define the market.
However, because of an inconsistency in relevant legal documents, there was a disagreement
on researchers’ attempts to define the market. In terms of research themes, Chinese
researchers were attracted by the behavioural characteristics, travel constraints, market
segmentation and travel decision-making of senior tourists. In addition, Chinese researchers
demonstrated a particular interest in tourism development issues.
In terms of research methods, the majority of Chinese researchers utilised the quantitative
research approach. However, a critical limitation was found that a large number of Chinese
researchers failed to report their sampling process in a detailed manner. Despite that, the
review also revealed that many researchers employed only rudimentary data analysis
methods in their investigation. Consequently, the potential for improving the quality of
Chinese research studies is huge.
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Problem statement/rationale
It is not a new idea that innovation boosts economic and industrial productivity growth. It is
first introduced by Adam Smith in 1776. Innovation then becomes more and more important,
and its definition becomes more and more general. It is not only mean as a new product, but
also includes a new production process, substitution of a less expensive material, improved
productive efficiency, and a more-efficient approach for doing innovation (Kline and
Rosenberg, 1986). Moreover, Maranville (1992) suggests that an innovative product is
required to meet new market demand or extend pre-existing market demand. According to
etymological research, innovation can also be determined as new with advanced level of
ingenuity in any field or revolutionary outputs, and procuring a foothold in a society
(Frankelius, 2009).
During most of the nineteenth century, United Kingdom’s Gross Domestic Product (GDP) per
capita was the top of the world, whereas the United States and Germany began to innovate
in order to catch up UK productivity level. They narrowed the gap notably during the second
half of the nineteenth century (Fagerberg and Godinho, 2005). It also mentions that
convergence between Japanese output level and other leading capitalistic countries’ ones
was very fast because of some significant organisational innovations, during the first half of
the Second World War Two. Most recently, China reaches the fourth of the largest economy
in the world due to substantial increase rate of research and development (R&D) expenditure
(OECD, 2008). It is no doubt that innovation becomes one of the core concepts of promoting
economic and productive growth (Schumpeter, 1934; Cameron, 1996; Rosenberg, 2004).
Niosi and Bellon (1994) suggest national innovation systems to be open and given dynamic
feedback, rather than one single and closed system. Accordingly, national innovation capacity
should be a composite dynamic innovation system (Chang and Chang, 2013). The earlier
research discusses national innovation capacity in four fileds including human resource, the
creation of knowledge, knowledge delivery and application, and innovation financial support
(Hollanders, 2003). Kayal (2008) suggests that innovation capacity is affected by science and
technology policies, the strategies of innovation, the financing of innovation, the support
services of research and development personnel, the support services of research and
development, and international corporation.
The innovation policies are dependent on each country’s innovation capacity. OECD (2014)
shows that enhancing domestic superiorities in the global value chain is the goal of the
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national innovation policies, because of globalization and the greater linkage between science,
technology and innovation. The report emphasises that public research and development
(R&D) is the major part of the national innovation policies. Chang and Chang (2013) explains
that national innovation capacity is greatly and positively affected by international
connections due to investment incentives, so the efficient investment incentives supported
by government are suggested to be an essential innovation policy. Nevertheless, Piqueres et
al. (2016) argues that enterprises play a significant role in sectoral innovation.
Hence, one of my research questions is how government promotes the greater growth of
firm’s innovation performance within the Chinese market. It is based on my other research
question of the relationship between corporate governance structures and innovation.
Theory and literature background
Institutions change among countries (Vitols et al., 2001). Freeman (1995) stresses firm’s R&D
activities, ownership structures and control are overwhelmingly depended on the domestic
platform, which in turn, the country-specific institutional factors play a significant role in
determining national innovation system. In other words, the cross-national diversity of
institutional settings can cause the differences in national innovation systems (Nelson ed.,
1993). Anguilera and Jackson (2003) agree this diversity is due to the institutional differences,
but also explain it by stakeholder interactions. The former matters through their capacity to
support the latter, and the latter generates different demands on the national institutional
configurations. In developed countries, there are three models of corporate governance
structure with respect to country-specific contexts: (1) Anglo-American model, which is
featured by outside shareholders (which means the separation of ownership and control),
market orientated corporate control, equity finance, and state laws; (2) Japanese model,
which is characterised by inside shareholders, a long-term and strong relationship between
companies and bank, corporation controlled usually by insiders, and legal framework
designed to stimulate groups affiliated by trading relationships and cross-shareholdings; (3)
German model, which highlights concentrated ownership, long-term linkage between bank
and corporation, bank representatives as board of directors, and non-market orientated
corporate control (Morck and Nakamura, 1999; Gibson 2000; Vitols et al., 2001; Aguilera and
Jackson, 2003; Toms and Wright, 2005).
Scholars increasingly focus on the technological innovation at the firm level in developing
countries (Lynn, 1999; Goedhuys, 2007; Sun and Du, 2011; Şeker, 2012; Watkins et al., 2015;
Wang and Libaers, 2016). Hoskisson et al., (2000) reveal rapid economic growth in these
countries and resulting in a more important role played in the world economy. Since
institutions can be affected by innovation policy (Edquist 1997), the impact of institutional
divergence on innovation performance in developing countries has become more popular
topic (Mahmood and Singh, 2003; Hobday, 2005; Bong Choi and Williams, 2013). Distinct
institutional settings can affect firm strategy and innovation process (Hobday, 2005), and
generates different technological capabilities (Mahmood and Singh, 2003). For example, firm
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performs better in Korea as technology innovation is specialised, while diversified
technological innovation produces a better firm performance in China. Moreover, spillover
effects only matter for Korean enterprises (Bong Choi and Williams, 2013).
In sum, institutional divergence can describe the differences of innovation performance
across national boundaries at the firm level. The ownership structures are based upon the
specific institutional configuration. Therefore, corporate governance in each country is not
simply labelled as these existing models mentioned above (Aguilera and Jackson, 2003). In
China, for example, there are different types of corporate governance structure - state
ownership (Lin et al., 2010; Cullinan et al., 2012; Song et al., 2015), concentrated ownership
(Ma et al., 2010; Zeng, 2010; Richardson et al., 2016), insider ownership (Su, 2004; Cheung et
al., 2006; McConnell et al., 2008), institutional ownership (Hadani, 2012; Schmidt and
Fahlenbrach 2017; Lin et al., 2017), and foreign ownership (Yoshikawa et al., 2010; Dachs and
Peters, 2014; Kwon and Park, 2018).
Past studies have assessed how firm ownerships impact the innovation (Francis and Smith,
1995; Choi et al., 2011; Guadalupe et al., 2012; Aghion et al., 2013; Jiang et al., 2013; Li et.,
2014; Matzler et al., 2015; Chen et al., 2016; Rong et al., 2017; Zhou et al., 2017). However, a
narrow aspect of ownership structure has been taken in these research, for example, with a
specific view of concentrated ownership (Francis and Smith, 1995), institutional ownership
(Aghion et al., 2013; Rong et al., 2017), state ownership (Zhou et al., 2017), insider ownership
(Matzler et al., 2015), and foreign ownership (Guadalupe et al., 2012; Chen et al., 2016).
Though some scholars recently apply a comparative analysis of state ownership and foreign
ownership (Li et., 2014), and a comparative analysis of insider ownership and institutional
ownership (Minetti et al., 2015). Only a few studies consider comprehensively the influence
of corporate governance structures on innovation performance. Choi et al. (2011) conclude
that: (1) innovation performance is lagged in relation to state ownership; (2) innovation
performance and concentrated ownership are not positively correlated; (3) there is little
effect of insider ownership on innovation performance; (4) institutional ownership has little
positive effect on innovation performance; (5) foreign ownership has a significantly positive
influence on innovation performance. While the firm performance is only proxied by patent
counts.
The use of patent counts faces some challenges. The first shortcoming is that patent system
is not the same across countries. Second, some innovations may not be patentable, especially
for software (Griliches, 1990; Michie, 1998). Third, the tendency to patent differs among
sectors (Griliches, 1990; Archibugi and Sirilli, 2001). The reasons can be high patenting
expenses, complicate patenting procedures, or quick diffusion process of new technology
(Mansfield, 1985; Michie, 1998). Hence, some enterprises apply other proper approaches to
protect their innovation outcomes, such as industrial secrecy (Archibugi and Pianta, 1996;
Michie, 1998; Kleinknecht et al., 2002). Fourth, the ‘quality’ of patent varies significantly
(Kamien and Schwartz, 1982; Griliches, 1990; Griffith et al., 2006). Fifth, the method of patent
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counts is more like a measure of inventions rather than innovations (Coombs et al., 1996;
OECD, 1997; Flor and Oltra, 2004). Becheikh et al. (2006) explain the difference between these
two as the latter is the translation of the former into a marketable new or amended product
or process. So, measuring the number of patents granted may lead to an overestimation of
innovation outcome, if non-marketable invented products or processes are included in patent
counts.
Therefore, my research extends to use six different measurements of innovation performance
– R&D intensity, patent count, patent intensity, depth of innovation, diversity of innovation,
and spillover effects. Then, it draws an exact relationship between innovation performance
and firm ownership. Accordingly, it provides more comprehensive policy implications.
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Problem statement/rationale
As the dominated part of the hospitality industry, multinational hotel groups are considered
to be the major force to propel the development of the industry. Although multinational hotel
groups have been receiving considerable attention from researchers due to its outstanding
influence on the global economy not only in the occident countries but also in the developing
countries like China, there is presently no general agreement on the definition of
multinational hotel groups which leads to the misunderstanding of this topic. It is not a unique
phenomenon to see the variety of different names about multinational hotel groups while
they all describe the same thing.
Theory and literature background
Although MHGs play an important role in the global economy receiving considerable
attention from researchers, there is at present no general agreement on the definition of
MHGs. More specifically, multinational hotel groups even do not have a unanimous name,
which are also known as ‘hotel corporations’ or ‘international hotel chains’. Considering
various perspectives which different studies have focused on, it is possible to see diverse
terms such as ‘[international]/global hotel chain’ (Alon et al., 2012; Ivanova & Ivanov, 2015;
Ivanov & Zhechev, 2011; Kundu & Contractor, 1999; Pine, 2002) and ‘[international] hotel
groups’ (Alexander & Lockwood, 1996; Burges et al., 1995; Chen & Dimou, 2005). Although
there are various opinions regarding to MHGs, these terms represent the same phenomenon
and can be easily interchanged (Holverson & Revaz, 2006). However, most of them are
commonly used, but without a precise explanation or definition (Ivanova & Rahimi, 2016). As
a result, it is possible to misunderstand the precise characteristics of MHGs. Based on the
current study, there is an urgent requirement of a clear, comprehensive and suitable
definition for MHGs. Due to the countless connection between MHGs and international hotel
chains, the differences between them should be emphasized in order to distinguish these two
most commonly used terms in the hospitality industry. As Ivanova and Rahimi (2016) pointed
out that ‘multinational hotel group’ is used as a term to describe the hotel chains from an
overall angle, which will be considered as the companies holding more than one brand in their
brand portfolio. Therefore, it is also possible to elaborate on the definition of the MHGs based
on the analysis of hotel chains.
Methodology
Previous researchers explained the definition of hotel chain from different perspectives,
although they did not give exact definition words and did not even use the term ‘hotel chain’
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(Alon et al., 2012; Altinay & Miles, 2006; Brown et al., 2003; Contractor & Kundu, 1998; Chen
& Dimou, 2005; Dev et al., 2002). For example, by applying Resource-Based Theory (RBT)
(Brown et al., 2003; Dev et al., 2002), Transaction Costs Approach (TCA) (Contractor & Kundu,
1998; Chen & Dimou, 2005), Agency Theory (AT) (Alon et al., 2012; Contractor & Kundu, 1998),
Stakeholders and Network concepts (Altinay & Miles, 2006), hotel chains have been built on
the multidisciplinary framework. A synthesis of these diverse theories, provides a detailed
picture of the versatile nature of the hotel chain from various perspectives of the firm, such
as the crossing relationships, information and communication flows, contractual links and
evolving problem (Ivanova & Rahimi, 2016).
Despite a large amount of research on hotel chains (Brown et al., 2003; Contractor & Kundu,
1998; Erramilli et al., 2002; Ivanova & Ivanov, 2015a), there is little research concentrating on
the deeper exploration of the relationship between hotel chains’ attributes and their origins.
Studies of the determinants of international investment in the services sector are supported
by traditional explanations from manufacturing (Kundu and Contractor, 1999). Hotel chains
might be originated from the theory of brand management as previous scholars call them
‘brand hotels’ (O’Neill & Carlbäck, 2010), ‘hotel brands’ (Bernstein, 1999; O’Neill & Mattila,
2010), ‘branded hotel operators’ (Beals & Denton, 2005). Considering different types of
affiliation has led to the names like ‘[international] hotel operators’ (Cervino & Bonache, 2005)
and ‘hotel chain operators’ (Deroos, 2010). It could be deduced that business theories give
the inspiration of the hospitality management researchers, especially for the application of
multinational enterprise (MNEs) theory in the hospitality industry. In the same vein, it can be
argued that the term ‘hotel chain’ is derived from the theory of value chain and the
development of hotel chain theory is relevant to the maturity of value chain. In addition, the
theory of internalization and globalization also plays a crucial role in building the image of the
hotel chain and leads to the terms, e.g. ‘[international]/global hotel chain’ (Alon et al., 2012;
Ivanova and Zhechev, 2011; Ivanova and Ivanov, 2015a; Pine, 2002; Kundu & Contractor,
1999). Each specific terminology of hotel chains is on behalf of one theory applied in a
separate perspective of hotel chains. For instance, RBT focuses on the impact of the resources
possessed by hotel companies while AT concentrates on the relationship between franchisors
and franchisees.
Fortunately, Ivanova and Rahimi (2016) paved the way for the clarification of different existing
definitions of hotel chains and contributed to the development of systematically researching
about the nature of hotel chains. Building on their work, this study summarizes the attributes
of hotel chain from the existing definitions by comparing them with each other. Ivanova and
Rahimi (2016) states that the hotel chain is defined as:
A hotel chain is a group of hotels, or any accommodation establishments, sharing a common
brand and similar concept, implementing at least one centralized function, in order to reach
a better market position and improve the performance of all properties. The hotel chains
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utilize equity and/or non-equity modes for their growth and operate on local, regional,
national and/or international level.
This definition captured the typical ingredients and specific features of hotel chains, focusing
on the common brand, central management and market position. It gives the criteria to
identify whether a group of hotels is a chain or not. Moreover, it provides the ways of
affiliation which are classified as equity and non-equity modes.
Main findings/ results
Multiunit and modal choice are intrinsic features of hotel chains (Pearce, 2012), which are
multiunit enterprises affiliated with individual hotels through different ways, modal choice,
e.g. ownership, franchising, management agreement, lease and marketing consortium.
Therefore, there are two ways of defining ‘hotel chain’ based on the current study, modal
choice and multiunit nature which have been presented in Appendix. On the one hand, most
of the previous scholars chose the number of hotels in chains as the key to define the ‘hotel
chain’ as shown in Appendix. When considering a group of hotels as a chain, they pay
attention to the number of hotels that should be included in the hotel chain, and some of
them even point out the exact minimum number of hotels, such as Jafari (2000), Peng (2004)
and Bhatia (2006). From Appendix, it can also conclude that the definition of hotel chain has
experienced a clear improvement as time goes on. With the passage of time, the definition
introduces new concepts constantly by comparing with each other. For instance, the concept
of brand was added into the definition of hotel chains until 2004 and the types of affiliation
have been continually improved and optimized. On the other hand, scholars also call hotel
chains ‘hotel franchise systems’ (Brown et al., 2003), ‘international hotel franchise’ (Heung et
al., 2008), ‘international joint-venture hotels’ (Wong et al., 2005), according to the attribute
of model choice. Along this line, ‘[international] tourist hotels’ is used by Chou et al. (2008),
which has paid much attention to the determinants of hotel location.
Brand, as the common feature, represents the core culture of the whole hotel chain, reflecting
by the spirt among service, the target of market, the precise standards of hotels, and the
distinctive preference with certain characteristics of the product (O’Neill and Xiao, 2006).
Brand can create a recognizable and unique image, or a concept, theme or feature to attract
consumers (Jafari, 2000; Peng, 2004). A brand portfolio is consequently used to encompass
all multiple different brands under one umbrella, although each of these brands has separate
trademarks (Keller, 2013). Inefficiency is a normal phenomenon when company try to operate
each of their brands completely separate from one another, due to the unreasonable
allocation of resources. Therefore, many major MHGs such as InterContinental Hotel Group
(IHG) usually hold more than one hotel chain, InterContinental, Holiday Inn Express and
Candlewood Suites (to provide just few names), and experience growth by launching the new
brand to occupy the market share. Generally, each hotel chain has certain boundary in order
to serve the unique needs from the particular market segment. As a solution, brand portfolio
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is created to fulfil all the needs of different market segments where exceed the certain
boundary of each brand.
Affiliation is one of the results of hotel chain’s expansion and the type of affiliation is decided
by the adopted approach. In order to realize the expansion, equity and non-equity are two
entry modes commonly adopted by hotel chains, which are classified by the capital
involvement, although there are numerous types of affiliations (Contractor & Kundu, 1998;
Cunill, 2006; Chen & Dimou, 2005). Based on the degree of affiliation, there are two types of
affiliation, soft and hard (Holverson & Revaz, 2006), which is decided by the strong or weak
links between headquarters and members of the hotel chain. The relationships between the
properties of network and central management have caused a contradiction. On the one hand,
if the members have more power of self-control, the headquarters will have more barriers in
delivering order. As a result, the standardization of products will suffer the impact. On the
other hand, if properties have less power of self-manage, it will be difficult for properties to
utilize their advantage on the local market, although the central management has more
power to implement policy. Therefore, the hotel should choose an appropriate entry mode
according its own situation, such as revenues and profits.
It is important to point out that the geographical distribution is a constant issue accompanied
with the hotel itself and the hotel chain from start to end (Alon et al., 2012). The hotel industry
is generally perceived as capital-intensive. There is, consequently, a big obstacle to change
the site since the location of hotel selected. The geographical distribution of hotel chains on
regional, national or international always decides the strategy targets of management. It
should be taken into consider either domestic or global hotel chains since even the national
chains might be able to compare with the international counterpart. Some domestic chains
are part of MHGs in one national market. They might have the same type of organizations,
but also could have the same problems and issues.
The various definitions of hotel chains have resulted in the diverse views about MHGs. The
most obvious thing is that they also have different names, e.g. ‘[international] hotel groups’
(Alexander & Lockwood, 1996; Burges et al., 1995; Chen & Dimou, 2005),
‘international/multinational hotel companies’ (Altinay & Altinay, 2003), ‘branded hotel
groups’ (O’Neill & Carlbäck, 2010), ‘multinational lodging corporations’ (Bender et al., 2008),
‘hotel corporations’ (Ivanova & Rahimi, 2016), ‘multinational hotel firms/groups’ (Zhang et al.,
2012). Actually, understanding the concept of MHGs is impossible without a comprehensive
understanding of MNEs. The analysis of MHGs is largely informed by research into MNEs. This
is mainly due to two reasons. Firstly, MNEs are essentially multi-unit organizations with
numbers of subsidiaries located in different countries (Peng, 2004). More importantly, many
large MHGs are themselves MNEs which can afford us lessons that merit attention. Secondly,
the logic of creating the definition of hotel chains during the previous research enlightened
the author. By synthesizing the theories of international investment, brand management and
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value chain, the definition of hotel chains constructed on the versatile nature of these
frameworks.
Dunning and Lunndan (2008:3) outlined the MNE as ‘a group of largely independent multidomestic foreign subsidiaries, each of which produces goods and services mainly for the local
market’. The term ‘subsidiaries’ or ‘associates’ has been recognized as the level of control
exercised by the headquarters in order to realize the targets issued by different stakeholders
(Harris & Mongiello, 2006). Actually, MNEs operate or control their production of goods or
services in one or more countries other than their home country which identified as the
network organizations. In these network organizations, headquarters have to report to the
stakeholders while subsidiaries report to headquarters. Information has been flowed in this
communication network though the direction from the units to centre and centre to units.
Indeed, as the part of MNEs, MHGs have some similarities in some ways with MNEs.
Table 1 The Definitions of Multinational Hotel Groups
Author
Yearbook of
China
Tourism
Statistics
(1999: p.145)

Definition
A multinational hotel group is the economic type
of an enterprise which is set up by foreign
investors who invest in mainland China in
compliance with the laws and regulation of the
People’s Republic of China concerning foreign
economic relations, in the forms of joint venture
companies, joint operation companies or
companies of exclusive foreign investment,
including three modes, i.e. Sino-foreign joint
ventures,
Sino-foreign
jointly
operated
enterprises and enterprises with exclusive
foreign capital.

Kusluvan and A multinational hotel company is defined as an
Karamustafa
enterprise that owns or controls value-adding
(2001: p.181) activities in the accommodation sector in two or
more countries. This involvement in at least two
countries can take the form of equity
involvement or contractual agreements such as
management contracts, franchising, leasing and
marketing agreements.

Key Points
(1) the economic type
of enterprise;
(2) owned by foreign
investors;
(3) different forms of
multinational
hotel
groups;
(4) different modes to
expand

(1) an enterprise;
(2)
value-adding
activities;
(3)
geographic
distribution;
(4) set minimum
number of countries
should be involved;
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(5) different ways to
expand
Brookes
(2007:
pp.114-115)

The international hotel firm is defined as a
discrete organizational entity with responsibility
for developing, operating and supporting single
or multiple branded portfolios.

(1) discrete entity;
(2) the tasks of
international
hotel
firm;
(3) multiple
portfolio

brand

Based on Table 1, there are three different definitions of MHGs from multifarious perspective.
According to the Yearbook of China Tourism Statistics (1999), it focuses on the foreign direct
investment (FDI) as the strategy of the MHG’s expansion. In addition, it also reveals that MHGs
are partially fall into the category of FDI (Zhang et al., 2012). However, it should be noted that
when MHGs invest in developing countries, not only equity entry mode could be used, but
also non-equity mode would be adopted.
Kusluvan and Karamustafa (2001), in their study of multinational hotel development in
developing countries, found that, hotel companies have a close relationship with ‘tour
operators’, ‘travel agencies’ and ‘other businesses in tourist-generating or tourist-receiving
countries’. In fact, the hotel group is constructed based on the chain operation. It uses the
brand of hotel or property as the link to form hotel chain. Brookes (2007) claimed that the
MHGs are clearly separate entities which is parallel with the definition of MNEs. Moreover, it
illustrates the tasks of MHGs, which is also demonstrated by the brand portfolio.
However, all of them have coincidently reached an agreement with the essence of MHGs
which is the enterprise or organizational entity. Simultaneously, following the logic of creating
hotel chains, it is reasonable to conclude a working definition of a multinational hotel group
by analysing the definitions of MNEs. By comprising all of the intrinsic natures of MHGs, the
definition of multinational hotel group will be defined as:
A multinational hotel group is an organization holding at least one hotel chain, sharing a
similar concept and image, operating through one or more centres of decision-making in the
market, controlling the added value activities with responsibility for leading, supervising,
managing and supporting hotel chains which are usually on international level. In order to
realize the growth, the equity and/or non-equity modes or plural forms of entry mode will be
applying on the independent hotel for joining the hotel chains.
This definition is synthesizing the definition of hotel chains and multinational enterprises,
focusing on the organizational feature of MHGs, and taking the characteristic of Chinses hotel
industry into consideration. There are some interesting points should be emphasized. Firstly,
the appearance of ‘one or more centres’ of decision-making is because that it is impossible to
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consider the operation management of hotel without the influence of government to some
extent. The truth is that in some extreme occasions, the hotels will be punished by water-cut
or electricity-cut, if they did not obey the local government (Heung et al., 2008).
Secondly, the possibility of ‘usually on international level’ is considerable, because some of
MHGs are even just located in one country. However, these MHGs own or control the global
value chains, which are taken place globally, although they are distributed in a single country.
For example, by adopting information technology, hotels are more convenient to achieve web
marketing and online purchasing (Christian et al., 2011). Additionally, hotels also take an
important position in the food products value chains (De Backer & Miroudot, 2014), which is
also irrelevant with the location of countries.
Thirdly, independent hotels could be guided into the management and control system of
MHGs by the means of fully or partly ownership, management contract, franchising, leasing
and consortium agreement. Hotel chains, as the unit of multinational hotel group, has greatly
influence on the parent company. The influence is not only from the ways of affiliation but
also from the routine operational management.
Discussion of implications
In conclusion, although there are various names of MHGs, all of them describe the same
phenomenon. Following the nature of MHGs, this study gives the exclusive definition of MHGs
through focusing on the organizational feature of multinational hotel groups. In addition,
there is a close relationship between the term ‘multinational hotel group’ and ‘hotel chain’.
They are both hotel companies in the competition associated with the process of added value
to the property’s market value, while they have different targets in the specific market.
Actually, hotel chains only focus on the particular groups of customers and divide the market
into different segments. However, the target of MHGs could be a whole market in one district
even on international level. Moreover, this study explores the distinctive nature of MHGs by
comparing different previous researches which are the combination of multiunit nature,
common brand, different types of affiliation and geographical distribution. This study is only
in its inchoate stage which is intended to fulfil the blank in this field. Ultimately, the findings
will help researchers, educators and industrialists understand the classical features of MHGs
and enrich the relevant literature.
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Problem statement
The desire for low-carbon fuels and reduced Carbon dioxide (Co2) emissions is driving the
global demand for natural gas (NG) as an energy source (Lam et al., 2015). Although oil, NG
and coal remain the dominant sources of energy powering the global economy which will
account for over three-quarters of total energy supplies by 2035, NG is the fastest growing of
these fuels at 1.6% p.a., with its share in primary energy source increasing (BP, 2017). It is
projected that NG will overtake coal to be the second-largest fuel source by 2035. Oil will
continue to grow at 0.7% p.a., although its growth is expected to slow gradually, while the
growth of coal is projected to decline sharply to 0.2% p.a. compared with 2.7% p.a. over the
past 20 years (BP, 2017). Furthermore, the development of the United States (US) shale gas
and the rapid expansion of LNG is likely to lead to a globally integrated gas market, which will
support the NG rapid growth (BP, 2017). These should be welcome developments to the
Nigerian gas industry and the economy at large. Nigeria has total proved NG reserves of 5.1
trillion cubic metres as at the end of 2015, which accounts for 2.7% of world proved reserves
(BP, 2016).

Transporting NG in its natural form over long distance is very expensive, the most efficient
way of transporting NG is by liquefaction into liquefied natural gas (LNG), where NG gas is
converted into a liquid state (GIIGNL, 2014b; Özelkan et al., 2008) by cooling at temperatures
below -162°C. In this form, it occupies 600 times less space, while retaining the same calorific
value (GIIGNL, 2014a; Scheig, 2009). Although pipelines are the major delivery system in
global NG trade, and are very cost efficient over short distances, it is not technically feasible
and economically viable when the supplier and customers are dispersed across continents. In
such situations, NG is transported in the form of LNG, using special ocean-going vessels (Mutlu
et al. 2016; Özelkan et al., 2008), hence making its supply chain longer and more complex.
A typical LNG SC is made-up of: exploration, treatment, gas transportation,
production/liquefaction, storage, shipment, regasification and distribution (Mutlu et al. 2016;
Özelkan et al., 2008).
Nigeria is 9th in the world and 1st in Africa in terms of NG proven reserve (BP, 2016). To harness
this vast NG resource, the Nigeria Liquefied Natural Gas (NLNG) was incorporated on May 17,
1989 and had its maiden production from NLNG Train 2 on September 15, 1999 (NLNG, 2017).
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For a decade, Nigeria has averaged 4th position in terms of LNG export, however, it has failed
to grow over this period. Nigeria in the past couple of years could not even maintain its
position steady, thereby surrendering its competitive edge as a major LNG exporter (Clarksons,
2016). Nigeria’s NG sector is constrained by the lack of infrastructure to commercialise NG
that is currently flared, burned off (EIA, 2016) and the country has failed to attract significant
investment to develop new LNG facilities (Clarksons, 2016). Qatar, a major LNG exporter, US
a new exporter, and Australia, a relatively new and fastest growing LNG producer, are
expected to dominate the LNG market for the next 20 years (GIIGNL, 2017; Glarksons, 2016;
IGU, 2017). Although Nigeria has proven reserves than some of its competitors in the LNG
industry (BP, 2016), in 2016 Nigeria exported only 17.78 metric tonnes, the lowest export
volume compared to the other four major exporting countries: Qatar, Australia, Malaysia and
Indonesia. This could be attributed to the performance of its SCs which this study will examine.
Theory and literature background
Studies have been published in various research areas to explore the financial impacts of SCM.
While many studies have established strong relationship between SCM and financial
performance, others are not conclusive (Gelsomino et al., 2016). Considering performance
measurement is critical in setting objectives, allocating resources and determining future
directions, the fragmented outcomes on the financial impacts of SCM call for research
attention to further examine this important subject. Gunasekaran et al. (2001) develop a
framework for SC PMS at the strategic, tactical, and operational levels and identify a list of
key performance metrics. Related literature reviews can also be found in Griffis et
al. (2004) and Gunasekaran et al. (2004). A majority of them, however, focus on SCM's
operational performance measures, such as delivery performance and customer satisfaction.
In contrast to the extensive research on SCM's operational performance measurements, the
understanding of SCM’s financial impact is inadequate. Ketchen and Giunipero
(2004) indicate that researchers repeatedly argue that SCM has “bottom line” impact using
metrics such as speed, dependability, quality, cost, and flexibility, however, the case for such
connections is based mainly on claim rather than demonstration. Hence, there is a need for a
study to establish how and to what extent SCM activities directly and indirectly influence a
firm’s profits and share price.
Gelsomino et al., (2016) reveal that there are no clear tools for SCF optimisation in the
literature. However, Shi and Yu (2013) argue that accounting and financial performances are
closely related to SCM effectiveness. Important performance drivers such as sourcing strategy,
information technology (IT), SC integration and external relationships play important roles to
enhance focal firm-level financial performance. Principally, SCFP is the ability to optimise
sourcing strategy, IT infrastructure, system integration and external relationships
management. These performance drivers are indispensable to realise full financial benefits of
effective SCM (Shi and Yu, 2013).
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Optimising SCFP should be the ultimate goal of any SCM strategy. Effective SCM enhances
financial performance through the improvements in revenue growth, reduction in operating
costs and working capital efficiency. On the contrary, disruptive SCM causes significant
financial losses in both the short-run and long-run (Shi and Yu, 2013). However, despite the
emphasis in SC studies on the significance of SCM to financial performance, the systematic
literature search did not find any previous articles that define SCFP in the LNG CSs.
Consequently this study will utilise variables deduced from the existing SCFP literature to
provide a novel definition inductively from empirical study that will be conducted with SC
experts familiar with Nigeria LNG. It is imperative to consider that from the findings in Shi and
Yu (2013), a better understanding and demonstration on how SCM makes positive
contributions to financial performance and helps SC managers to communicate efficiently
with top management and substantiate their roles within the SC.
Over the past couple of decades, more and more firms have recognised the strategic
importance of SCM and accepted the distinctive competitive advantages that an efficient SC
brings. Recently, SCM has attracted substantial investments across various industries (Caniato
et al., 2016; Shi and Yu, 2013). It is not surprising that executives not only need to know
whether SCM is able to make positive contributions to a firm’s financial performance, but also
want to know how to channel their SC investments to improve competitive advantages and
optimise financial results. SCM managers, therefore, are duty-bound to demonstrate SCM's
positive financial contributions and justify associated investment (Shi and Yu, 2013).
Methodology
A case based research methodology will utilise mixed methods: quantitative and qualitative
methods, to build a substantive theory within a pragmatic paradigm of enquiry.
Phase 1
Research articles between 2000 and 2017 are collected from various academic databases, and
template analysis (TA) was conducted to come up with themes for SCFP.
Phase 2
The TA themes were deployed, inter alia, ad hoc semi-structured interviews and bipolar
analytical hierarchy process (AHP) surveys with LNG SC experts, which will be analysed to
develop a final template that will support building a taxonomy for LNG SCFP and subsequently
recommend strategies for performance improvement.
Discussion of implications
Practical implications
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This study will develop a taxonomy of LNG SCFP that gives better understanding about what
are LNG SCFP indicators and how LNG SC is measured. The study will also propose strategies
that will help the LNG operators with strategic SCM and investment decisions.
Originality/value
To the researcher’s best knowledge, this study is the first and the most comprehensive work
that will explore, measure and define SCFP in the LNG sector. A number of financial
performance (FP) drivers will be identified to provide practical guidance to the LNG operators.
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Problem statement/rationale
With the development of globalization, seaport (hereinafter know as port) play an
increasingly important role in the global logistics and supply chain network. In order to
enhance competitiveness and performance of port supply chain, port authorities develop port
supply chain integration (PSCI) to improve the relationship between ports and port hinterland
(Nebot et al., 2017). Moreover, due to the emission of ships and transportation service of
cargo, port operations and development not only need to consider the economic benefits but
also need to integrate environmental responsibility into their economic strategies to achieve
sustainable development (Yap and Lam, 2013). In order to develop PSCI and port sustainability,
ports managers need to collect more information and data from their supply chain
participants and process them rapidly (Zaman et al., 2017a). Big Data technology could be an
option for ports to collect and process relevant information to develop PSCI and sustainability.
Thus, this study is set to investigate the application Big Data technology in developing port
supply chain integration and sustainability.
Theory and literature background
Carbone and Martino (2003) indicated that traditionally, port played the role of transhipment
which as an interface between water and land transportation and provides infrastructure and
basic service for loading/unloading, ship operation, storage and transport. However, with the
globalization of trade, modern ports are the significant nodes and links within the maritime
supply chain and are regarded as important elements in playing a new role in the global supply
chain (Demirbas et al., 2014). Thus, port authorities develop port supply chain integration to
assist ports in increasingly integrating into the supply chain to enhance the competitiveness
of port and improve the performance of port supply chain. In order to develop PSCI, ports
authorities develop intermodal transportation and value-adding service to build a close
connection between ports and hinterland (Veenstra et al., 2012).
In order to develop PSCI, ports authorities and relevant logistics service providers need to
overcome the data silo problem to enhance cooperation and develop intermodal
transportation service. (Olesen et al., 2013). However, with the development of sensors
network and RFID, volume of digital data is growing exponentially. Traditional system and
data analytics tools could not manage and analyse those data (Harris et al., 2015). Thus, BD
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technology as an emerging technology is applied by many organizations to try to enhance
supply chain integration.
Ports contribute to global, regional and local economies, hence play an important role as
economic catalysts to revenue and employment. Therefore, it appears that the concept of
sustainability in port shapes not only the character of success in the real dynamic competition
between ports, but also the role and responsibility as a central position in industries
associated with international trade (Kang and Kim, 2017). The primary problem of port
sustainability is air pollution. Ships that call at ports, landside transportation activities and
cargo operation at the terminal are the major source of air pollution (Lam and
Notteboom ,2014). Thus, the achievement of port sustainable development needs to consider
the relevant policies and strategic planning and collaborations from all stakeholders. BD
technology offers a good prospect for addressing this issue. Through application BD
technology, port authorities could precisely capture massive ship operation data and inland
transportation activities data from sensors and analyse these data rapidly to improve port
sustainability (Zhang et al., 2017).
However, BD technology is new to the port area and introducing BD technology to the ports
deliver not only great benefit but also bring some challenge. Harris et al. (2015) indicated that
in intermodal transportation, some of these technological drivers such as transport
management system (TMS) could be considered as mature and well established in the
commercial environment, while others such as BD are still emerging or in their infancy. Zaman
et al. (2017a) and Lloyd’s Register et al. (2017) present the challenges of implementation BD
in the port areas such as data transfer, cybersecurity, data quality, data integration, data
ownership, data protection, adoption and standard management and business model.
Therefore, there exists the need to critically examine and discuss the features, opportunities
and risks of Big Data technology in developing port supply chain integration and sustainability.
This study is set to contribute to filling this research gap through specific and thorough
investigation to provide useful insights for port management and all relevant stakeholders.
Methodology
Total interpretive structural modelling (TISM) is a methodology which enables individuals to
build hierarchical relationships among various factors in a complex system (Sushi, 2012).
Sandbhor and Botre (2014) presented research related TISM origin from Interpretive
Structural Modelling (ISM) technique facilitating the development of graphical
representations in complicated situations. Then Sushi (2012) and Nasim (2011) have adopted
a modified version of ISM called TISM, which not only incorporates the interpretation of each
relation but also make the structural model fully interpretive.
In this study, a theoretical framework for applying Big Data to enhance PSCI and port
sustainability was attempted to develop. Thus, in order to achieve this aim, multiple case
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study is used to identify the related factors in the port supply chain. After identifying related
factors, a questionnaire will be developed and distributed among expert of academia and
industry. Then these factors were converted into a structural self-interaction matrix and will
be developed to a total interpretive structural model based on expert opinion of academia
and industry. The model can present the complex relationship among Big Data technology,
PSCI and port sustainability.
Main findings/ results
Findings and results are under researching.
Discussion of implications
This paper ﬁnds very few studies discussing the impact of BD capabilities on port supply chain
and port sustainability. Despite VD popularity within the industry, many organisations are
reluctant to invest in BD technology due to the ambiguity in recognising potential beneﬁts.
This research will fill the huge gap in literature by reviewing previous BD and supply chain
literature in other industry and test it in the port setting. Moreover, through in-depth research,
this study could assist port authorities and supply chain managers in understanding the role
and contribution of BD on PSCI and port sustainability. Furthermore, total interpretive
structural model can provide clear relationship among BD, PSCI and port sustainability, which
can support port authorities making development strategies to enhance integration and
sustainability.
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Closing Remarks
Professor Rod Sheaff, Associate Dean, Research
Nasir Zubairu, Chair of the Organising Committee
Bonjour Ladies and Gentlemen.
We are delighted to have you here to participate and share in the 13th University of Plymouth
Faculty of Business Doctoral Conference, UPFoBDC 2018. Thank you for coming.
This year our theme is 21st Century Research: Optimising Impact from Theory to Practice.
Over the next two days we are going to listen and learn from our remarkable PhD researchers'
presentations covering posters, research proposals, literature reviews, methodologies and
full papers using both orthodox and contemporary techniques. We hope to receive
constructive feedbacks from discussants and all participants to support PhD researchers’
ambitions of making impact to theory and practice.
Prepare yourself to be challenged, excited and inspired.
On behalf of the Organising Committee, thank you!
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